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Start The Little Connoisseurs Day at The St. Regis Tianjin

This summer, The St. Regis Tianjin hotel invite you and your family to enjoy sweet time together
by starting The Little Connoisseurs Day with us. Hotel launched a series of children’s activities
aiming at cultivating “the littleSt. Regis connoisseurs” including exclusive rooms, [ood & beverage
and athletic club offers.

Starting [rom CNY 1,495 per room per night
Date: JII!ZH' Isl EH."'n.u:.::Ll\.l: 351 ., 2018
For inguiries or make a reservation,

please call: +86 22 5830 90O or email to: reservation.tianjin@stregis.com

The 5i. Regis Tianjin
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BRIGHT MOONLIGHT AT RENAISSANCE

Partnering with Celebrity Chef Jereme Leung, this Mid-Autumn Festival we will present you
the flowery mooncake which is infused with Yunnan Rose petals and Osmanthus.
Distinctive Design Mooncake, RMB 238/box (8 pieces, 4 flowery flavors

* Rose flower mooncake (2 pieces)

« White skin with osmanthus paste moon cake (2 pieces)

* Cantonese style rose and red bean paste mooncake (2 pieces)
= Cantonese style osmanthus red bean paste and Macadamia nut moon cake (2 pieces)

New Dynasty will also present the signature custard mooncake for your holiday reunion.

Homemade Custard Mooncake, RMB 288/box (8 plieces and | bottle of wine)

~

Spg * For more information and reservations, please contact 5822 3110/3111.
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Cost @stregishotels 16 Bin Shui Road, He Xi District, Tianjin, 300061, China
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Dear Readers,

China’s economic performance indicators have been mixed in the recent months,
but they show that the pressures are mounting on the economy. Despite trade
war tensions and the pressures, China is likely to achieve commendable growth
this year. This is due to astute regulations and economic policy. In the grand
scheme of things, the trade war may prove to be a small blow to a rising dragon.

We’ve had the opportunity this month to interview UFH’s Chief Medical
Officer, Dr. Douglas Stevens, who has kindly shared his personal experience
in the healthcare industry in addition to giving us more insight into UFH’s
revolutionary approach in quality and service-oriented healthcare programs.

UFH (United Family Healthcare) is a private international healthcare
organization in China with clinics around major cities such as Beijing,
Shanghai, Guangzhou, Wuxi, Tianjin, Qingdao, and Mongolia. Along with
these establishments, the company also has 14 satellite clinics and medical
centres. With its international-standard healthcare system, UFH offers premium
personalized healthcare to interested individuals.

Ascott has celebrated on 20™ of July the 20™ Anniversary of its presence in
China, and Alex Wang, Vice President, Project Management of Ascott
China and Area General Manager of North China, has interacted with our editors
to highlight their improving guests’ experiences and plans for the future. As
one of the leading international serviced residence owner-operators, Ascott
Tianjin has accumulated profound brand influence and guest base.

The 18" summit of SCO celebrated recently in Qingdao, concluded with
spectacular results for the member states and we analyze this important event in
our feature story. The Shanghai Cooperation Organization (SCO), also known
as the Shanghai Pact, is a security, political and economic organization, and one
of the most powerful in the world in terms of military and economic power,
geographical coverage, population and political influence.

There are many other interesting articles this month, and I invite you to read
them all after having checked our content page. We are sure you will find topics
that will help you in your professional and personal life during your stay in
Tianjin.

Visit our website www.businesstianjin.com and follow us on our official Wechat
account (ID: business_tianjin) for a complete list of articles and information.

ol —
I;__/kj:::t'_'_c;—-_- Wil

Mary Smith
Managing Editor | Business Tianjin Magazine

managingeditor@businesstianjin.com
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<« Providing Medical Quality
and Service

Interview with

Dr. Douglas Stevens

Chief Medical Officer

United Family Healthcare

Over the last decade, China has
strategically grown its healthcare
research and development programs
thus making the country an ideal market
for health-related companies. Because
of the growth in the healthcare industry,
numerous multinational companies
have competitively provided accessible
services to China’s citizens. About 95%
of its citizens have basic health insurance
coverage and clinics and hospitals are
becoming more available especially in rural
areas.

See Page 14

<« Ascott China 20 Years of
Excellence

Interview for Mr. Alex Wang

Vice President, Project

Management of Ascott China

and Area General Manager of

North China

The Ascott Limited entered China market
in 1998, and started to operate its first
property in China — Somerset Olympic
Tower Tianjin. Now we are operating
another two more properties in the city —
Somerset International Building Tianjin in
downtown and Ascott TEDA MSD Tianijin in
Binhai New Area.

See Page 17

-2
"r -.-%1
o o
=

yopedsy

6

A Art & Leisure
What Foreign Languages Do We Love?

We all would love to learn and master a new language till we are as fluent in it as our
mother tongue. Aside of course from English being the global language, we still wish we
could speak a few more. Imagine when you're a fan of a K-drama series or an avid follower
of an English TV series - reading subtitles gives eye strain.

See Page 56
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Biz Briefs ‘

Tianjin News

Beijing-Tianjin-Hebei to build

‘one-hour commuting circle’

The Beijing-Tianjin-Hebei region will
build a comprehensive transportation
network, reducing to one hour the
commute time from the downtown areas
of Beijing, Tianjin and Shijiazhuang

in Hebei province to their new towns
and satellite towns, as well as the travel
time between Beijing, Tianjin, Baoding
and Tangshan in Hebei province,
according to a three-year action plan
(2018-2020) released by China’s Ministry
of Transport on June 25th. Besides the
more integrated transportation network
in the Beijing-Tianjin-Hebei region, the
action plan also underscores support for
the Xiongan New Area and the Beijing
2022 Winter Olympic Games, pledging to
build the transportation infrastructure of
the Xiongan New Area to high standards,
and to accelerate the construction of
supportive transportation projects for the
Winter Olympics.

Tianjin-Taiwan trade fair opens

y

A L AR
The Tianjin-Taiwan trade fair opened on
July 5th in Tianjin, attracting more than
700 Taiwan companies. The companies
set up over 1,200 stalls, bringing more
than 20,000 products, including food,
jewellery, textiles and farm produce, to the
fair, according to Tianjin’s Taiwan affairs
office. A fair to promote cross-Strait
investment also started in Tianjin on
the same day. “The investment fair has
become a major event for cross-Strait
economic and trade cooperation,” said
Liu Jieyi, head of the Taiwan Work Office
of the Communist Party of China Central
Committee and the Taiwan Affairs Office
of the State Council.

Mr. Danny Xu Appointed as
Director of Food and Beverage of
Sheraton Tianjin Binhai Hotel

Mr. William Yang, General Manager of
the Sheraton Tianjin Binhai Hotel, is
delighted to announce the appointment
of Mr. Danny Xu as Director of Food
and Beverage. In this role, Danny will
oversee all food and beverage operations
for the hotel's 324 guestrooms and suites,
3 restaurants and lounges, as well as a
multi-million dollar banquet operation
for the 1,500 sq. ft. of meeting and event
space. Mr. Danny Xu is passionate about
hospitality industry and especially in
Food and Beverage Division. Working
for over 21 years in banqueting and
catering services, Mr. Danny Xu has
extensive experience in hotel operations.
We believes his extensive knowledge of
food & beverage will ensure the highest
services standards are maintained to the
satisfactions of all our guests.

Beijing and Tianjin launch 33
trade facilitation policies

Beijing and Tianjin have jointly launched
33 policies to facilitate cross-border trade
since March this year and plan to handle
customs clearance for companies through
a single service window next year. In line
with the new policies issued on March
18th, the approval time for automatic
import and export licenses issued by the
two cities has decreased from 3-5 working
days to 1 working day. Beijing has issued
over 4,700 licenses to more than 600
companies since the new policy came into
effect. In addition, the average import
clearance time for Beijing companies at
Tianjin Customs was shortened to 7.53
hours, 7.67 hours shorter than the previous
15.2 hours.

Bullet Train Speed to Increase on
Beijing-Tianjin Line

China’s railway operator said the speed
of Fuxing bullet trains running on the
Beijing-Tianjin intercity rail will increase
to 350 kph starting Aug 8th. Entirely
designed and manufactured in China, the
Fuxing, or Rejuvenation, debuted on the
Beijing-Shanghai line on June 26th, 2017.
The trains are more spacious, reliable
and energy-efficient and have a longer
service life than previous models. The
maximum speed of the trains increased to
350 kph between Beijing and Shanghai
in September, 2017, cutting the journey
between the Chinese capital and the
country’s major financial hub to 4 hours
and 28 minutes.

Baidu Tests Driverless Cars on
Tianjin Expressway

Baidu tested its two self-driving cars on
an unused expressway in Tianjin. It was
the first time for a Baidu driverless car to
be tested on an expressway, according to
the company. The trial run would enable
developers to collect data on the cars’
performance in terms of positioning,
sensing the environment and self control,
according to Wang Xiaolong, a senior
engineer with the road test team of
Baidu’s self-driving cars. The 33-km
section where the test was conducted

is part of the Tangshan-Langfang
expressway scheduled to open later this
year. Baidu is becoming a major new
player in self-driving technology. The
company announced a big upgrade to its
open-source platform “Apollo 2.0 at
the International Consumer Electronics
Show in 2018 in Las Vegas to speed up its
development of autonomous vehicles.

6 August 2018 | Business Tianjin
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U.S. Lifts Ban on ZTE but Will
Monitor for 10 Years

Corp. breathed a sigh of relief after the
U.S. government finally lifted its trade
sanctions against the firm on July 13th.

In addition to paying a $1 billion fine

and putting an additional $400 in escrow
against possible future violations of

U.S. export control laws, the agreement
required ZTE to replace its entire board

of directors and senior leadership, which
the firm completed over the last several
weeks. The agreement also required ZTE
to employ a team of special compliance
coordinators selected by and answerable to
the U.S. Commerce Department’s Bureau
of Industry and Security (BIS) for a period
of 10 years.

China’s Second Quarter Growth
Meets Expectations At 6.7%

China’s economy grew at an annual

pace of 6.7% in the three months till
June, official data showed, thus meeting
forecasts for the period. That marked a
slight slowdown from a 6.8% expansion
recorded in the previous quarter. The data
comes as the government attempts to curb
growing debt and as trade tensions with
the US escalate. “GDP growth eased... on
softer global trade and the tightening of
financial policy since early 2018,” Oxford
Economics said in a research note. It
expects slow credit growth and softer real
estate activity - along with “intensifying
trade conflict with the US” - to weigh on
China’s growth in the second half of 2018.

UnionPay Expands Global
Footprint in Tax Refund Service

UnionPay International announced that
it has expanded its tax refund service to
seven countries along the Belt and Road
region in the first half of 2018 and that
business volume has grown for a seventh
straight year. Seven countries along the
ancient route, including Russia and the
United Arab Emirates, have launched
UnionPay’s tax refund service since this
year. So far the service is available with
over 300,000 merchants in 44 countries
and regions, covering all major tax refund
destinations. Users can also enjoy early
refund service in 14 countries and regions,
which allows merchants to initiate refunds
at POS terminals for refunds directly to
cardholders’ accounts or in cash.

More than A Third of Chinese
Millionaires Want To Leave China

The U.S. is the top destination among
Chinese millionaires looking to shift their
families, and money, to another country.

More than a third of rich Chinese surveyed

“are currently considering” emigrating

to another country, according to a report
from the Hurun Research Institute, a
China-based wealth research firm, and
Visas Consulting Group, an immigration
advisory firm. They surveyed 224 Chinese
people with an average wealth of $4.5
million. The U.S. topped the list as the
most popular destination for the fourth
year in a row while the U.K. ranked
second, followed by Ireland and then
Canada. The strong education system,
cleaner air and better food safety made the
U.S. a favorite for Chinese investors. The
Trump administration’s tax plan also got
high marks from respondents.

China to Set Up New
Comprehensive Cross-Border
E-Commerce Pilot Zones

China has newly identified 22 cities as
venues for comprehensive cross-border
e-commerce pilot zones in an effort to
boost cross-border e-commerce, promote
opening-up and upgrade foreign trade, the
State Council announced on Friday. The
meeting, chaired by Premier Li, decided
to expand cross-border e-commerce

pilot zones to more areas with sound
e-commerce facilities and big potential
for foreign trade. Priority will be given to
central and western regions and northeast
China. New pilot zones will be established
in 22 cities, including Beijing, Hohhot,
Shenyang, Changchun, Harbin, Nanjing,
Nanchang, Wuhan, Changsha, Nanning,
Haikou, Guiyang, Kunming, Xi’an,
Lanzhou, Xiamen, Tangshan, Wuxi,
Weihai, Zhuhai, Dongguan and Yiwu.

LAW & POLICY

China to Allow Foreigners to Open
A-Share Accounts

China will allow foreign individuals
working on the Chinese mainland to open
A-share accounts, the China Securities
Regulatory Commission said in a statement
yesterday. Foreign employees with equity
incentives working in A-share listed
companies overseas will also be allowed
to open a securities account to trade in
A-shares, according to the CSRC which

is also seeking public opinion till August
8th on the issue. Current rules only allow
foreigners with Chinese green cards to
open A-share securities accounts and only
let foreigners who work in the mainland
as board directors, senior managers, core
technical personnel and core business staff
to enjoy equity incentives.

August 2018 | Business Tianjin 7
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UK Visa Applications Easier For
Chinese Students

The United Kingdom government has
announced changes to its immigration
rules, making it easier for Chinese
students to come and study at the UK’s
world-leading educational institutions.
Changes to the UK’s immigration rules
came into effect on July 6th, 2018. The
UK Visas and Immigration reduced
documentary requirements for Tier 4
student visa applicants from China,

which was announced on June 15th. The
documents no longer required are evidence
of finances, and qualifications or evidence
of English language ability. In addition,
Chinese students will be eligible to benefit
from the new rule whether they apply for
the visa from within China or elsewhere.

Plans To Introduce Electric Bikes
Licenses

Electric bikes without a licence will be
forbidden to hit the road in Beijing and
other cities as they plan to implement

a license system. The draft regulation
says Beijing will adopt a sales catalogue
system for e-bikes that meet national
standards. Riders will need a license and a
plate number to use an electric bicycle on
the city’s roads. E-bikes that fail to meet
these standards but are already in use have
three years before they are totally phased
out from the streets. Electric bikes not in
the catalogue will be banned from sale or
registration in the capital. The regulation
also sets requirements for companies that
provide sharable e-bikes. They face fines
between 5,000 Yuan and 30,000 Yuan for
violating traffic rules. Users also face a
fine ranging from 20 Yuan to 50 Yuan if
they park an e-bike in the wrong place.

In-Flight Wi-Fi Services to Be
Available By Year’s End

Top Chinese airlines, including China
Eastern Airlines and Hainan Airlines,
will charge passengers for in-flight
Wi-Fi services from the end of this

year. After equipment upgrades and
system tests, Wi-Fi services will begin
for all passengers in wide-body aircraft
operating along domestic lines, and all
international lines by the end of this year.
China Eastern and Hainan Airlines are
the first carriers to offer the paid service,
an official at China Telecom’s satellite
communications subsidiary said during
the Mobile World Congress Shanghai
(MWCS). China Telecom won’t charge
passengers directly. Instead, they offer
in-flight bandwidth resources to airline
firms. Up until now, China Telecom

has offered in-flight Wi-Fi services to
1.71 million passengers on 120 aircraft
from carriers like China Eastern, Hainan
Airlines and Air China.

Possibility of Getting a License
Plate in Beijing: 1:2031

Residents of Beijing now have record
low odds of getting a license plate, at 1

in 2,031 for new applicants. Beijingers
cannot legally buy a car until they

obtain a license plate, which is given out
according to a lottery system designed to
limit the number of vehicles on the road.
A government office said on Monday that
for the latest round, nearly 3 million new
prospective buyers have been added to the
existing pool of applicants. Together, they
are vying for just 6,333 plates. Lottery
luck is increasingly elusive - the regular
plate quota for the whole of 2018 is less
than 40,000, as compared to 90,000 in
2017.

GENERAL CHINA IN THE WORLD

Improve Foreign Language
Service In Hospitals

Major public medical institutions will
take measures to improve foreign
language services in hospital. Medical
services, including guidance, consultation,
registration and all department signs,
must have translations to help foreigners
see doctors. In addition, emergency calls
will also be able to transfer to a foreign
language service. When foreigners

dial emergency number 120 or 999,
emergency centres will immediately
access another line for translation. The
999 Emergency Centre has cooperated
with Language and Culture Universities
on training foreign language telephone
operators, and establish a multilingual
translation team to transfer calls.

Rare Foreign Organ Donor
Praised In China

Phillip Hancock had been working as

an English teacher in China when he
unexpectedly fell ill and died last month.
The posthumous gift of the Australian’s
organs has been lauded in China, a nation
with few foreign donors, and changed
five lives. Mr Hancock, 27, died from
complications related to type 1-diabetes
in the city of Chongqing on 9th May. He
became Chonggqing’s first foreign organ
donor and only the seventh in the nation’s
history. Mr Hancock’s liver and kidneys
were used in three life-saving operations.
His corneas helped two people to see
again. Mr Hancock’s gift struck a chord
with many Chinese on social media, with
some calling him a “hero” and an “angel”.

8 August 2018 | Business Tianjin
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New TV Show Puts Foreigners in
Unique Jobs in China

-

Nearly 500 expats from across the globe,
including those working and studying

in China, have applied to participate in

a reality television show to experience
unique jobs with Chinese characteristics
for one day. The jobs include taking care
of pandas in the Chengdu Research Base
of Giant Panda Breeding in Sichuan
province, becoming a kung fu apprentice
at Shaolin Temple in Henan province,
taking on the role of a high-speed train
maintenance worker in Wuhan, Hubei
province, and learning how to be chef of
hand-pulled noodles in Lanzhou, Gansu
province. Details regarding the application
were released on professional networking
website LinkedIn on June 20" The job at
the panda base in Sichuan province has
garnered the strongest response.

BusiNESS TI1ANJIN

Hainan Unlock Facebook, Twitter
and YouTube for Foreign Visitors

Visitors to Hainan will have access to
popular social media platforms like
Facebook, Twitter and YouTube that
are banned elsewhere in the country, as
part of a new plan drawn up by the local
authorities to boost tourism. The provincial
government also said that it expects to
hire 50,000 English-speaking foreign
workers — many from the Philippines and
other Southeast Asian countries — and buy
2,000 minutes of advertising time a year
on international networks, including the
BBC, CNN and CNBC. Foreign tourists
will be able to gain access to Facebook,
Twitter and YouTube in designated zones
in the island’s two major cities, Haikou
and Sanya.

Chinese Tourists Are Heading To

Africa is fast becoming one of China’s
hottest tourist destinations, as the
scorching summer heat burns up cities
across the country. Many regions in China
have turned into ovens as the summer
months ensue, with many cities issuing
high-temperature warnings. According

to a recent report jointly released by the
China Tourism Academy (CTA) and

the country’s largest online provider of
travel services, Ctrip, escaping the heat

is now one of the biggest motivations for
Chinese tourists to travel during summer
months. China’s peak outbound tourism
is seen between June and September, off
season travelling being especially popular
during this period.

Freelance

Writers & Editors

needed at Tianjin's
Premier Business Magazine!

We are looking for:

= Mative or high level English speakers who
also have excellent writing skills.

* A good communicator who has the ability to
work as part of a diverse and dynamic team.
* Basic Chinese language abilities and

experience in journalism and/or editing are
preferred but not crucial.

If you are interested in contributing to our
magazine, please send your CV and a brief

cover letter to

managingeditor@businesstianjin.com
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hina’s economic performance indi-
‘ cators were mixed in the month of

June, but they show that the pres-
sures are mounting on the economy.

FOREIGN TRADE

Conditions of China’s foreign trade
improved in June as reports showed a
$41.61 billion surplus. Imports were
below expectations as they grew by
only 14.1 percent in comparison with

10 August 2018 | Business Tianjin

Trade Surplus Increases,
While Manufacturing

Slows Down

By Morgan Brady

expectations of growth at 20.8 percent.
At the same time, exports ticked slightly
to the upside above expectations, as
they grew by 11.3 percent.

This comes at a time when the Chinese
economy is being affected by protec-
tionism efforts launched by Mr. Trump,
as he struck off a list of Chinese goods
that were subject to 10% tariffs upon
entering the United States. The value
of those goods amounts to $200 billion.

At earlier times, China responded to
initial tariffs by the US on Chinese
products worth $34 billion by impos-
ing similar tariffs of 25% on American
goods. But even with those recipro-
cal measures, China still managed to
achieve a record high surplus of $29
billion with the US in June.

As the trade war between the two big-
gest economies in the world escalates,
the impact on Chinese trade data can

become larger, especially because the
US is the largest importer from China.
It remains uncertain how the situa-
tion will develop over the upcoming
months.

FOREIGN RESERVES

As trade surplus grew in June, so did
foreign reserves. According to the
People’s Bank of China, foreign reserves
stood at $3.1 trillion. The key factor
behind this rise was the increase in
the value of China’s treasury holdings
especially since US bonds are a major
holding by China’s Central Bank.

June numbers came very positive in
comparison with those of May. In June,
foreign reserves rose by $1.51 billion,
whereas in May they had dropped by
$14.23 trillion.

FACTORY GROWTH

On a less upbeat note, the manufactur-
ing sector slowed down in June, driven
by the pessimistic sentiment due to
trade war tensions. The purchasing
managers’ index (PMI), which mea-
sures the pulse of the manufacturing
industry, declined to 51.5 (below expec-
tation of 51.6) in June, below its level in
May at 51.9. The PMI still showed an
expansion (albeit at a lower pace), given
that it was still above the 50 expansion/
contraction threshold.

Companies of different sizes diverged
in their performance. For large-size
firms, the PMI showed a reading of
52.9, declining from 53.1. For
medium-size firms, the
index showed

areading of 49.9 from 51.0, whereas the
index for small firms increased to 49.8
from 49.6.

One of the components of the index,
the new export orders index, showed
a contraction as it printed a reading of
49.8, compared with a 51.2 reading in
May. A production sub-index declined
to 53.6 from 54.1, and a new orders
sub-index dropped to 53.2 from 53.8
in May.

Other data, such as the one on credit
growth, investment, and retail sales
pointed in the same direction, indi-
cating growth at a slower pace. This
follows a crackdown on corporate bor-
rowing by Chinese authorities to reduce
risk, as well as a decrease in reserve
requirements for banks.

Trade tensions had weakened domes-
tic demand, as capital is flowing in the
direction of safer investments, such
as US government bonds, and away
from risky activities. Chinese authori-
ties continue to reduce banks’ reserve
requirements ratio (RRR) to offset the
effects of economic slowdown and stim-
ulate the economy. The central bank is
aiming to induce growth in small-size
firms and intends to cut the RRR by 50
basis points for some banks, in order
to increase the rate of debt-to-equity
swaps and increase lending to small-
size firms, who are usually considered
an important pillar in spurring eco-
nomic growth.

Economy

Moreover, Chinese authorities are
cracking down on capital outflows
and setting restrictions on investments
abroad, in order to prevent massive
capital flight from the country which
would reflect negatively on growth.

CONCLUSION

Pressures on the Chinese economy are
mounting. Although foreign trade data
showed a record high surplus with the
US, China’s biggest trade partner, there
are signs elsewhere that show that the
economy is feeling the pinch. Among
those are: growth at a slower pace in
the manufacturing sector, retail sales,
and credit growth data. China’s expo-
sure to US government bonds proved
to be positive as those treasury hold-
ings by China’s central bank increased
the value of its foreign reserves. This
exposure was especially good given
the recent depreciation in the Chinese
Yuan against the US dollar. In addi-
tion, China’s focus on spurring growth
in small-size firms is a wise approach,
given that those companies generate
jobs and increase disposable income in
the economy, and thus reduce some of
the pressures.

Despite trade war tensions and the pres-
sures, China is likely to achieve com-
mendable growth this year, especially
when considering the performance of
previous months such as May. This is
due to astute regulations and economic
policy. In the grand scheme of things,
the trade war may prove to be a small
blow to a rising dragon.
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By Harold Murphy

he Shanghai Cooperation Organization (SCO), also

known as the Shanghai Pact, is a security, political and

economic organization launched in 2001 and it was
formally established in 2002 by members of the Shanghai Five
group and Uzbekistan. The Shanghai Five group, founded
in 1996 in Shanghai, comprised of China, Kazakhstan,
Kyrgyzstan, Russia and Tajikistan. In addition to the original
six nations, India and Pakistan also joined the SCO in June
2017, making the Organization one of the most powerful
in the world in terms of military and economic power, geo-
graphical coverage, population and political influence.

And the 18" summit in Qingdao, China, concluded the
spectacular results of SCO member states. The GDP of
the six founding nations experienced a seven-fold increase
since 2001, and reached $12.6 trillion in 2017. The total
trade volume also increased to almost $5 trillion in 2017,
as compared to $672 billion in 2001.

OVERVIEW OF THE 18TH SCO SUMMIT

SCO member states hold annual summits at alternating
venues, the last of which was held in Qingdao, China, on 9*
and 10" of June, 2018. The summit in the Chinese coastal
city, which was the first meeting that included India and
Pakistan as full members of the Organization, concluded
with the stunning results that the member states have
achieved over the last 17 years and stated that countries
will continue to strengthen their economic ties in the areas
of finance, agriculture, investment and business, enhance
mutual trust, and support the Belt and Road initiative.

The SCO member states also signed a total of 23 cooperation
documents covering a wide range of fields including econ-
omy, culture, politics and security. Furthermore, the Council
of Heads of Member States issued a declaration which pro-
motes cooperation in times of an increasingly diverse geo-
political situation and growing uncertainties, and stated that
“building a community with a shared future for humanity”
is a concept which should be adopted by all member states.

SCO DEDICATED TO FIGHT TERRORISM,

EXTREMISM AND SEPARATISM

The SCO member states endorsed the role of the
Organization’s regional counter-terrorist agencies in safe-
guarding security of the region. The agency fights against
terrorism, separatism and extremism in the region, and
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plays a vital role in ensuring safe conditions for cooperation
among countries. All Council of Heads have concluded
that it is very important to fight against any kind of global
threats, including those in the online world, and to use
diplomatic and political means for settlement of global
conflicts, according to the principles of international law.

DIPLOMATIC APPROACH TO KOREAN PENINSULA AND IRAN'S
NUCLEAR AGREEMENT

The Council of Heads concluded that the member states
are aware that a diplomatic approach and dialogue can
produce long-lasting peace in Northeast Asia by promoting
denuclearization of the Korean Peninsula. Member states
also supported the international peace initiative to mitigate
tensions in the region.

“SCO members support dialogue and contact between the
Democratic People’s Republic of Korea (DPRK) and the Republic
of Korea, and between the DPRK and the United States, and calls
on all related parties to facilitate the development of dialogue;”
according to the signed declaration. The declaration also reads
that it is very important to support and enforce the international
agreement regarding Iran’s nuclear program.

PAKISTAN AND UZBEKISTAN IMPROVING

BILATERAL RELATIONS

Uzbekistan played an important role in Pakistan’s mem-
bership in Shanghai Cooperation Organization (SCO), and
leaders of the two countries have agreed to improve their
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bilateral relations at the Qingdao summit. President of
Pakistan, Mamnoon Hussain, congratulated the President of
Uzbekistan, Shavkat Mirziyoyev, and the country’s leading
role in SCO’s Regional Anti-Terrorist Structure (RATS).

Both leaders have also agreed to improve mutual coopera-
tion between the two countries in the fields of agriculture,
education, energy, infrastructure and transportation.

REACTIONS TO THE 18™ SCO SUMMIT

Results of the 18" SCO Summit held in Qingdao earned
praise from around the world. Luigi Gambardella, presi-
dent of a Belgium-based international association named
China-EU, said that the summit successfully demonstrated
unity among member countries, and the commitment of
leaders in multilateralism and cooperation.

Jon R. Taylor, professor of political science at the University
of St. Thomas in Houston, Texas, said that Xi “projected cre-
ative statesmanship” and was able to project “a win-win con-
sensus’, while Trump “looked like a man out of his league.”

The Shanghai Cooperation Organization has proved to be an
important Eurasian alliance covering nearly half of the human
population. At the 18" summit held in Qingdao, China, mem-
ber states reaffirmed their dedication to good neighborliness
and cooperation in the fields of economy, investments, trans-
portation, culture and education. The Council of Heads also
supported China’s ambitious Belt and Road initiative, and with
India and Pakistan becoming full members of the SCO, the
Organization will remain one of the most influential alliances
in terms of political, military and economic influence during
the coming period. 3
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ver the last decade, China has
O strategically grown its health-

care research and develop-
ment programs thus making the coun-
try an ideal market for health-related
companies. Because of the growth in
the healthcare industry, numerous
multinational companies have com-
petitively provided accessible services
to China’s citizens. About 95% of its
citizens have basic health insurance
coverage and clinics and hospitals are
becoming more available especially in
rural areas.

UFH or United Family Healthcare is
a private international healthcare in
China with clinics around major cities
such as Beijing, Shanghai, Guangzhou,
Wauxi, Tianjin, Qingdao, and Mongolia.
Along with these establishments, the
company also has 14 satellite clinics
and medical centres. With its inter-
national-standard healthcare system,
UFH offers premium personalized
healthcare for interested individuals.
UFH is also a pioneer of JCI accred-
itation in China and was awarded
with the “Gold Seal of Approval” in
September 2011.

We've had the opportunity to inter-
view UFH’s Chief Medical Officer, Dr.
Douglas Stevens who has kindly shared
his personal experience in the health-
care industry in addition to giving us
more insight to UFH’s revolutionary
approach in quality and service-ori-
ented healthcare programs.

DR. DOUGLAS STEVENS

Dr. Stevens earned his degree in med-
icine in 1985 at the University of Cape
Town, South Africa. His first training
began with OB maternity care after
studying for four years. Due to polit-
ical upheaval in neighboring South
African countries in 1987-1988, mil-
itary service was compulsory. Young
men had to enlist after they have grad-
uated from university, and for two
years Dr. Stevens was tasked to work
on emergency response and medicine
in the battlefield during this time of
turmoil in South Africa.

He treated soldiers, civilians, and
even enemies from gunshot wounds,
explosions, and other severe trauma
caused by the conflict. “My role as
medical officer was to rescue anybody
who was injured” says Dr. Stevens.
Lack of facilities in the battlefield made
it a difficult task to conduct medical
services. Despite having a medically
equipped backpack while on the field,
Dr. Stevens recalls how the emer-
gency response team should always
act quickly in treating the wounded,
moving them away from the battle-
field, and transferring them to a med-
ical facility. Even with the risk of injury
or death, Dr. Stevens continued to do
his job in the battlefield. His focus
was to rescue and treat the wounded.
Because of this experience, Dr. Stevens
shares two skills that he believes are
important for anyone who is interested
in emergency medicine:

o Stay calm under pressure: Step
back, take a deep breath, and don't
panic!

o Build your technical skill, knowl-
edge, experience, and training: Keep
training when you have the opportu-
nity so as to improve your skills.

During those years in the battlefield
Dr. Stevens was one of the lucky few
who did not get injured.
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After his military service, Dr. Stevens
moved to Canada in 1989. He worked
there for eight years in family medi-
cine. He was also a manager for two
ambulance services which gave him
training in primary EMS. His inter-
est was in emergency medicine, and
in Canada this was a board certificate
specialization. He earned his licensure
in the Medical Council of Canada and
has a diploma in Disaster Medicine,
and a diploma in HSE (Health and
Safety).

In 2000 Dr. Stevens joined the
International SOS. It is an interna-
tional company based in Singapore
with offices in 27 countries. During
his tenure he was assigned to var-
ious countries in Asia and Europe
such as Thailand, Vietnam, Laos,
Cambodia, China, UK, and Russia.
He was assigned as medical director
in London for two years before being
transferred to Beijing to manage the
clinic. He stayed in the company for
10 years after which he worked in
Ireland as a Senior Registrar, Accident
and Emergency Department, at three
different hospitals. His last corporate
work was for a Danish company called
FALCK.

He recalls that one of the most exciting
and stimulating projects of his career
was during the 2004 tsunami on the
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west coast of Thailand. He was direc-
tor of the project and coordinated the
rescue mission. He corresponded with
the various government agencies and
embassies of the expatriates who were
affected by the tsunami. “It was very
interesting, lots of leadership and coor-
dination, but also providing medical
quality and service”

Now, as member of UFH we asked Dr.
Stevens about his plans for the hos-
pital. His initial impression when he
joined the company was that he could
see why United Family Healthcare is
the number one private hospital orga-
nization: Strong service commitment
for patients, staff, and team. For Dr.
Stevens, creating a family experience
for everyone who works at UFH was a
determining factor that this is an excel-
lent company.

One of his plans for the company is
to build and expand partnership with
public hospitals. This is to help attract

qualified, talented, and skilled doc-
tors to work in the hospital as either
part-time or full-time staff. His aim
is for growth; grow in terms of com-
munication, the skill, the standard,
and the relationship. He would also
like to collaborate and cooperate
with Chinese public hospitals level
3A, 3B and 2, and establish a mutual
service agreement, and to assist them
in improving their standard care.
Another sector he wishes to address
is to build and expand the hospital’s
services in OB, paediatrics, and family
service to attract more patients. He
also wants to build the capability of
the HDU - High Dependency Unit,
which is a form of modified ICU care
at UFH. He imagines building a good
reputation for Chinese citizens and
expatriates with quality VIP service
while receiving the standard of care.
“I am excited to be here, and I look
forward to supporting all these ini-
tiatives, that the quality and service

will grow every day, every month, and
every year”

UFH is more than just a healthcare
facility, it is your home away from
home in times of medical concerns.
Your comfort and needs are the com-
pany’s priority. Its commitment to
excel in quality treatments, care pro-
grams, services, and standards sets
the bar high in healthcare services in
China. From the hospital’s welcom-
ing environment and friendly staff,
patients are assured that they are pro-
vided with maximum care. It is com-
mitted in service and patient welfare
by providing a 24-hour service hotline
and urgent care, making it convenient
and accessible for everyone. [
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hat is the Ascott busi-
ness layout and opera-
tion in Tianjin? What

will Ascott be focused on the future
development?

The Ascott Limited entered China mar-
ket in 1998, and started to operate its first
property in China — Somerset Olympic
Tower Tianjin. Now we are operating
another two more properties in the
city - Somerset International Building
Tianjin in downtown and Ascott TEDA
MSD Tianjin in Binhai New Area.

As one of the first few cities in China,
Ascott Tianjin has accumulated pro-
found brand influence and guest
base. With the continuous increase of
domestic consumers’ recognition and
familiarity of serviced residence, the
market is becoming more mature and
possesses great potential.

Our focus will remain in the first-tier
cites as the market is in a period of
rapid and mature development. We
are also paying close attention to the
increasing economic development of
second- and third-tier cities, along
with the strong demand for business
travel as well as emerging cities with
growing foreign investment.

As one of the leading international
serviced residence owner-operators,
what are the highlights of Ascott in
improving the guests’ experience?

Ascott provides a home away from
home for our residents. Each apart-
ment is equipped with a separate liv-
ing room and dining area, spacious
bedrooms and fully equipped kitchen.
Whether traveling on business or vaca-
tioning with family, our residences will
ensure that your stay is hassle-free and
more enjoyable.

In addition, Ascott is constantly focus-
ing on integrating our residents into
the local community and creating a
unique lifestyle. Ascott advocates the
concept of “Ascott lifestyle” to help
and encourage our residents embrace
and blend in with the local culture.
Through a variety of events we orga-
nize, it gives residents a better under-
standing of local community living
and enjoy the life with Ascott.

Could you introduce the first Ascott
residence in Tianjin?

Ascott TEDA MSD Tianjin, the only
Ascott branded serviced residence
in Tianjin, has been operating since
2016. It is also the first international
branded serviced residence in Binhai
New Area.

Ascott TEDA MSD is a collection of
5 blocks which offers 224 Studios,

one- and two- bedroom apartments. A
Studio and a two-bedroom apartment
can be connected into a three-bed-
room apartment to offer a larger area.
Each elegant and luxurious apartment
features a fully-equipped Kkitchen,
spacious living and dining areas, and
quality family entertainment system
to make a comfortable home. The
24-hour heightened security services
and closed-circuit TV surveillance
ensure ultimate security.

With the availability of a meeting and
VIP rooms, high-speed internet access
and business support service, Ascott
TEDA MSD provides an efficient work
environment to meet business men’s
needs. The well-equipped gymnasium,
aerobic room, sauna, indoor heated
swimming pool, children’s playroom
and mini theatre will take good care
of a family tour.

Dialogue

As it is the 20" anniversary of Ascott
China, is there any highlight that we
are looking forward to?

We kicked-off “Ascott China 20"
Anniversary” in Beijing on May
20. Special “flash rooms” were also
launched on the same day in four dif-
ferent cities as part of our 20" anniver-
sary celebrations.

On July 20, our properties in Tianjin
jointly organized a celebration party
themed “Excellent Life in Tianjin 20
Years & Beyond”. We shared many
unforgettable moments with our res-
idents, corporate partners and media
friends and look forward to more years
ahead.

Ascott will present a series of attractive
promotions and events for our resi-
dents and customers to celebrate our
20th Anniversary.

We are offering coupons valued
SGD$20 (equivalent to CNY99) to
be used when making reservations
with us. Simply follow Ascott’s official
WeChat account and send the key-
word “FEISFE Ascott” to receive the
coupon. In addition, from now
to August 31, reservations made
on Ascott’s official website stand to
enjoy up to 40% discount. Register
online to be a member and enjoy an
additional 10% discount and exclusive
membership privileges. [
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445,000-

As a strong demonstration of China-
New Zealand tourism, the numbers
of Chinese arrivals numbered to
almost 445,000 as of April 30th,
reflecting an 11% increase from 2.6%
ayear earlier.

50.7% —

According to the National Bureau
of Statistics, China's production of
new energy vehicles, infegrated
circuits and robots grew at 56.7%,
17.2% and 35.1%, respectively,
in May 2018 alone. This growth is
attributed to China's supply-side
structural reform.

¥ 987
Billion

China’s two-decade long effort to
modernize its military is projected
fo be worth at least ¥ 987 billion
(or US$152 billion) this year, with
reinforcements focused on devel-
oping stealth fighters, guided mis-
sile destroyers and ballistic carrier
missiles and also swarms of drones
knitted together with high-tech arti-
ficial infeligence.
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200 —

The government’s primary news
agency, Xinhua, has grown to 170
foreign bureaus and plans to reach
200 by 2020. It rebranded ifs inferna-
tional media service, calling it China
Global Television Network and is
gearing to compete with global
services such as BBC, CNN and Al
Jazeera.

15,000 —

With the China International Tire
Expo sef in Aug 2018, exhibition
organizers expect to host more
than 15,000 industry professionals
from 120 countries. The Expo aims
to bridge the implementation
of the Belt and Road Initiative's
strategic plan for the Chinese fire
industry and become a platform
for advanced technologies from
China and abroad.

322
Million

With 322 million mobile subscribers
from China who rely food delivery
apps, two of the biggest operators,
Meituan Dianping and Ele.me assured
the public that they will improve their
user data privacy. This initiative was
pushed after a news report revealed
how stolen personal data from peo-
ple who ordered meals online was
being sold in the black market.

8,000—

A Chinese medical team compris-
ing of 13 doctors, nurses and other
health specialists treated more than
8,000 patients in 20 days, serving
rural communities in three provinces
in Cambodia. The medical team
also donated 40 ambulances and
frained medical staff in the country.

I" ¥ "-1 i r ¥, 1

500,000

China is projected to have enrolled
at least 500,000 international stu-
dents by 2020. As of 2018 Asia
University Rankings, China comes in
second with 63 ranked institutions
among 350+ best colleges and uni-
versities in 25 countries across Asia.

¥746
Billion ]

China’s civil aviaton industry made
operating revenue of 746 billion
Yuan (or 117 billion US dollars) in
2017. This represents an increase of
15.3% year on year. China is project-

ing to surpass the U.S. in the arena
of civil aviation market by 2022.
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Two Boeings 747 sold at Taobao auction

ver wanted to buy a Boeing
Eonline? You can do so in China.

Chinese banks and companies
are offloading assets worth billions of
dollars via online auctions, and local
governments are following suit. The
large problem of non-performing loans
which arose as a consequence of eco-
nomic slowdown pressured Chinese
companies to find new ways for sell-
ing loan collaterals. One of those ways

Chart 1: China NPL ratio
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Chart: Non-performing loans ratio in China.
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which proved extremely efficient is
online auctions, mainly operated by
the Chinese online shopping website
Taobao.

Taobao, the e-commerce platform
owned by Alibaba Group, has more
than 600 million monthly active vis-
itors. Taobao is one of the world’s
largest e-commerce websites, ranked
among the top 10 most visited websites

ol oz a3 o4 O '
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in the world, and it was launched in
2003 and soon became the undisputed
leader of Chinese online shopping
market. As a result, eBay had to leave
the Chinese market and closed its site
in China in 2006.

Majority of the Taobao’s listings are
new merchandise sold at fixed prices,
but users can also choose to make an
online auction instead. This feature
of online auctions has recently been
used by Chinese banks and companies
to sell everything from Boeings 747s
to luxury villas - mostly collaterals of
non-performing loans. On each 20* of
every month, local governments can
also use the site’s auction feature to
reach hundreds of millions of potential
buyers. For many businesses, online
auctions proved to be more effective
than offline versions.

BAD DEBT IN CHINA ON THE RISE

Chinese commercial banks are expe-
riencing a rising pile of non-perform-
ing loans since 2013, which stood at
almost $250 billion last year. The debt
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Bad loans in China increasing since 2012

problem of Chinese banks and compa-
nies started with the economic slow-
down and the inability of companies to
return their borrowings. The following
chart shows the non-performing loan
ratio (NPL ratio) of Chinese banks.

As a result, bad debt management
companies such as China Cinda Asset
Management had to reach out to online
auctions to sell massive amounts of
non-performing debts to the market.
Number of bankruptcies has also been
rising steadily since 2013, adding up
to almost 5,000 bankruptcy cases in
the first half of 2017. This has led to
a massive amount of assets seized
by Chinese banks and courts which
are now being sold through Taobao’s
online auction system.

For example, the Hong Kong-based
China Cinda Asset Management is
using Taobao’s online auction system
to sell bad debt from two Chinese steel
makers to the value of 530 million
Yuan ($81 million), and China’s Hua
Xia Bank is auctioning off an apart-
ment in Guangdong for 645,000 Yuan
($98,000). Another interesting auction
involves two Boeings 747, which were
sold in an auction on Taobao for $42
million, after a series of unsuccessful
attempts to sell them via traditional
offline auctions. The Chinese logis-
tics firm S.E. Express bought the two

planes which were previously owned
by Jade Cargo International.

ONLINE AUCTIONS ARE FREE TO JOIN

Anyone can join Taobao’s auctions
by opening an account, providing
a national ID and depositing a cer-
tain amount to bid at the auction as
required by the seller. If the bid is
unsuccessful, the initial deposit will be
returned to the buyer’s account within
three days. The fact that Taobao is
owned by Alibaba Group ensures that
large transactions are processed seam-
lessly and that the entire necessary
infrastructure in terms of technology
and payment is in place.

LOCAL GOVERNMENTS COULD INCREASE
THEIR PRESENCE ON TAOBAO

Chinese courts have completed more
than 610,000 online auctions since
2012, selling more than 460 billion
Yuan ($70 billion) in assets on Taobao,
according to Xinhua News Agency. A
Nantong-based court sold seized assets
worth around $364 million during the
first half of 2017 alone, which rep-
resents a whopping rise of more than
300% as compared to the same period
in 2016.

With the volume of bad loans steadily
on the rise since 2012, one could
expect that local Chinese courts will

‘ In Depth

increase their presence on online auc-
tion sites in future to sell frozen and
seized assets.

THERE ARE CERTAIN RISKS FOR RETAIL
INVESTORS

With the staggering rise in value of
online auctions, average retail inves-
tors could be wondering whether they
should jump in and catch a bargain.
However, according to Oliver Rui,
a professor of finance at the China
Europe International Business School
in Shanghai, distressed assets are
harder to analyze and trade as com-
pared to investing in the traditional
stock and bond market. “Distressed
assets come with a lot of problems,”
Rui said. “They are definitely not stan-
dard trading products for the public to
invest in”

SUMMARY

While online auctions reach
record-levels, China’s financial regu-
lations and legal systems remain big
challenges not only for professional
bad debt managers, banks and com-
panies, but also for Taobao itself. On
the other hand, Chinese companies
are expanding their activities in all sec-
tors of the economy and could easily
require additional assets which could
boost the value of online auctions and
extend their uptrend. In any case, as
long as non-performing loans remain
a challenge for the Chinese financial
sector, potential buyers should be pre-
pared to enter the online auction mar-
ket and look for another bargain. 3
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Be Successful Like One of the Greatest
Leaders of the 20th Century

The Story of Winston Churchill

By Fanny Bates
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owerful, compelling, and effica-
Pcious - These are just some of the

words to describe one of Great
Britain’s most influential and famous
leaders of the 20th century. Born into
a wealthy aristocartic family, Churchill’s
childhood was not exactly a glamorous
one. Suffering from a speech impedi-
ment, Churchill was often described as a
sensitive child. One would think that this
young man would have his life planned
out easily but instead he faced multiple
failures before achieving success.

Winston did not become a Prime
Minister overnight. He failed the
entrance exam for the Royal Military
Academy three times before finally
being admitted. As a young politician
Churchill had the most number of lost
elections than any other British politi-
cian as of late. Through the interwar
years he faced controversies among
his peers. Churchill made multiple
errors and misjudgements which later
he would learn from. Instead of feel-
ing crestfallen he continued to face life
with a strong dedication.

What we can learn from Winston
Churchill is that failure or rejection is
a part of life. We cannot always follow
a straight road map without meeting
bumps or cracks along the way. That’s
not how life works and nobody reaches
success without failing. It’s inevitable
that we feel despondent and discour-
aged when things don’t turn out the
way we want them to, especially if
you've worked hard for it. However
this must not define who we are and
we must not let it be an impediment
to our goals. Life has a funny way of
helping us reach our goals or what we
were destined for. There are reasons
why you fail; perhaps it was never
meant for you, perhaps it wasn't the
right time, or perhaps you needed to
try harder. We shouldn’t let one or sev-
eral failures be the limit of what we
can accomplish. Churchill wrote on
his account during the brink of World
War II and his appointment as Prime
Minister that “ I never felt as if I was
walking with destiny, and that all my
past life had been but a preparation for
this hour.“ The right time and the right
place is always there for you.

It is easy to be engulfed in a wave of
dejection, and in order to avoid this
we must have a strong mindset. Just
remember that failure serves as a les-
son. It’s not the end of anything but a
beginning of something better. If you
let yourself get caught in pessimissm
it will affect your frame of mind and
overall performance. It will leave you
feeling stuck and regressive. Our emo-
tions always gets the better of us, so
don’t let that one sliver of pessimissm
take over. Change all your negatives
into positives. For example, stop say-
ing can’t and start thinking yes I can!
Positive thoughts bring positive energy.
It boosts our brain and self-confidence.
Once you have that ingrained it will be
easier to seek self-motivation.

Continue to persevere in whatever it
is you are trying to achieve but also
look for ways to improve. Churchill

Inspiration

performed poorly during his primary
education but that did not stop him for
being a recipient of the Nobel Prize for
literature in his later life. In his polit-
ical career despite losing popularity
amongst his citizens in 1945, his per-
severance and willpower to serve the
people of Great Britain earned him
another tenure as Prime Minister.

Your past experiences do not hinder
your growth. Don’t waste your time
mulling over things that have already
happened. What you did before will
never change, but what you can do
now and for your future will depend
greatly on how you keep yourself
level-headed and motivated. Success
begins when you have progressed from
previous errors. Even the little steps
that you take in reaching your goals
are victories. The definition of suc-
cess may differ for individuals, but the
journey in becoming successful is the
same, and that is determination.

Perhaps the saying “ failure is not an
option“ does not apply here. Indeed we
fail yet we pick ourselves again. This
is what Winston Churchill did - he
learned from his mistakes and contin-
ued to strive for greatness.
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By Morgan Brady

ith recent growth rates in
China at above 6% and at
two-digit rate before, the

middle class is rising and their con-
sumption is increasing in the Chinese
economy. One particular area of con-
sumption that has been growing is the
purchase of new cars and transportation
means. Economic activity has increased
disposable income as well as the need
for efficient transportation methods. As
aresult, the ridesharing market in China
has become very promising. In fact, the
market has been so attractive that three
out of the biggest five disruptor compa-
nies in China are ride hailing companies.

DIDI CHUXING RISING IN THE CHINESE
MARKET

One company that has been able to
leverage this growing market, espe-
cially with the slowdown in car sales,
and the growing demand for ride shar-
ing, is Didi Chuxing. The companyisa
key ally of Apple and has been able to
surpass Uber in China. The company
is number 4 on the list of top disruptor
50 companies in 2018.

DIDI'S VALUATION

The company was founded by Cheng
Wei, who is the CEO, and Bo Zhang.
Currently, it is valued at $56 bil-
lion according to PitchBook. It has
received $29 billion in funding, and
it leverages technologies like artificial
intelligence, machine learning, and
autonomous vehicles to solve traffic
jams in cities. It provides services
such as public transportation, taxi,
and limousine services.

USER STATISTICS AND FINANCES

According to Didi’s statistics, it has
more than 250 million registered users
and more than 21 million drivers in
more than 400 cities in China, and a
total of more than 30 million rides a
day, which dwarfs the number of rides
provided by other ride hailing apps like
Uber and Lyft.

The company’s main backer is
Softbank, a Japanese tech investment
fund. And the company was discussing
the launch of an IPO in the second half
0f 2018.

Investment

ARTIFICIAL INTELLIGENCE HELPING IN
REDUCING TRAFFIC CONDITIONS

The company is attempting to lever-
age autonomous vehicles as one of its
competitive advantages. To that end,
it is currently forming partnerships
with automotive manufacturers such
as BAIC to help design self-driving
vehicles. It has been doing tests in that
area for quite some time as well.

PARTNERSHIPS WITH OTHER
COUNTRIES

Didi uses artificial intelligence to man-
age over 1300 traffic lights in 20 main-
land cities in China such as Beijing,
Jinan, Wuhan, and Guiyang. The sys-
tem can manage to improve traffic
conditions in entire neighborhoods.

The company aims to reduce traffic
jams and has established a smart traffic
unit. It is currently trying to export its
knowhow to Brazil and Australia to
address the issue of traffic jams there.

The Brazilian government is showing
interest and cooperation. It requested
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Stocks and Shares
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Didi to help with the optimization of
traffic lights. Similarly, the Australian
authorities also asked the company to
help make the traffic lights better to
improve traffic. Didi will still have to
build a fleet of cars in both locations
before it can implement a fully opera-
tional traffic system.

DISRUPTION TO CARMAKERS

Companies like Didi and Uber, which
offer transportation for all sorts of
purposes without the need to own a
vehicle, are proving to be a challenge
for car makers, as they are causing
for a decline in car purchases. Those
automotive manufacturers are look-
ing for ways to adapt. For example,
Volkswagen has entered into talks with
Didi to manage the Chinese company’s
fleet, and co-develop self-driving cars
in a joint venture.

The deal between the two companies
is expected to be signed soon this
year. And according to the agree-
ment, the German car maker will
manage about 100,000 cars of Didi’s

28 August 2018 | Business Tianjin

fleet. Two thirds of those cars will be
Volkswagen. The car maker will, of
course, receive a portion of revenue
in return, although the exact numbers
have not been revealed.

For Didi, the joint venture will help it to
develop self-driving cars and increase
efficiency, given that most customers
ride alone and do not need a 4-seat
vehicle for their transportation needs.
The challenge for Didi is the mainte-
nance and parts replacements for those
cars, in addition to their management.

But the partnership with Volkswagen
is only one agreement in a bigger alli-
ance for Didi which includes 31 auto-
makers and parts suppliers.

Other carmakers have entered into
agreements with ride hailing or
autonomous driving companies. For
example, automakers like Fiat, Jaguar
Land Rover, and Honda Motor are cur-
rently in talks with Waymo, Alphabet’s
self-driving unit. Other companies like
Volvo and Daimler AG also stated that
they would provide cars to Uber.

SUMMARY

The transportation ecosystem is
changing thanks to technological
companies and advances in Al Those
companies can induce wide change
not only at a local scale but also at
a global one. They can increase the
efficiency of transportation systems,
which can reflect positively on eco-
nomic growth and pollution. Chinese
companies like Didi Chuxing are able
to compete worldwide with established
rivals like Uber, among others, and are
becoming acknowledged disruptors.
They can attract investments quickly
as well as interest from international
governments. Thus, Tech companies
like Didi Chuxing are now providing
benefits not only to customers but also
in policy implementation around the
world, if not policy design. [
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Tesla’s Latest Aim:
Build 500,000 Cars
a Year in China

Tesla had reached an agreement
with the Chinese authorities to
build a battery and automo-
bile factory in Shanghai — its
first plant outside the United
States — that would eventu-
ally be capable of producing
500,000 electric vehicles a
year. Tesla said it expected to
begin construction as soon as
it had obtained the necessary
approvals and permits. China is
a key growth market for Tesla,
and the world’s largest market
for electric vehicles. The gov-
ernment there subsidizes and
promotes the production and
sale of electric cars as part of
its efforts to improve air qual-
ity and cut tailpipe emissions.
Tesla began selling cars in
China in 2013 and has set up
35 sales centers and some 1,200
charging stations across the
country. It sold about 15,000
cars there last year, according to
estimates by LMC Automotive.

Source: The New York Times

DiDi, Continental Ink
Strategic Partnership
for Smart Mobility
Development

Chinese mobile transporta-
tion platform Didi Chuxing
signed a strategic cooperation
agreement with German trans-
port industry manufacturer
Continental to promote intel-
ligent transportation services
in China. The two parties will
explore cooperation mainly
in the areas of intelligent and
connected vehicles (ICV)
and customized new energy
vehicles, according to a state-
ment from DiDi. Under the
partnership, Continental will
provide an intelligently con-
nected head unit for DiDi’s
first-generation customized
shared vehicles. This is the
tirst time for Continental to
provide connected head units
for a ride-sharing business,
which marks a milestone for
Continental’s expansion into
the future mobility industry.
New energy, ride-sharing, and
intelligent driving are paving
the way for development of the
automobile and mobility indus-
tries while ride-sharing offers
new scenarios for consumers
to experience automotive prod-
ucts, according to Yang Jun,
vice president of Didi Chuxing.

Source: China Daily

Chinese Market
Contributes Most

to Audi Sales Increase
in H1

Chinese market has made the
most contribution to German
automaker Audi’s sales increase
in the first half of the year, as
per a statement from Audi.
According to the statement,
Audi’s sales from January to
June totaled around 949,300
units worldwide, among
them, 306,590 units were sold
to Chinese customers from
January to June 2018, repre-
senting a year-on-year increase
of 20.3 percent. After China,
the Ingolstadt-based carmaker
has seen the second most sales
increase in the United States,
where a total of 107,942 auto-
mobiles have been delivered
in the first six months of 2018,
up by 4.8 percent. In addi-
tion, the sales from January to
June in Europe and homeland
Germany both fell by 4.2 per-
cent and 6.3 percent.

Source: Xinhua

Chinese Firm Huawei
Wins Contract to Deliver
Radio Systems for
Western Australian Trains

A lucrative contract to deliver
and maintain digital radio sys-
tems for Western Australia’s
rail network has been awarded
to Chinese telecommuni-
cations firm Huawei after a
lengthy consultation period.
Announced by the State
Government on Sunday, the
136-million-Australian dollar
(101-million-U.S. dollar) con-
tract with the Public Transport
Authority (PTA) will operate
as a joint venture with engi-
neering construction company
UGL and involve development
of 4G communications systems
for voice and data services on
Perth City trains. Once the
initial installation period is
over, the deal will be in place
for five years, with an option to
extend for the next five years.
No stranger to Australia’s pub-
lic transport network, Huawei
has provided similar commu-
nications technology solutions
for Sydney’s rail network as well
as the New South Wales State
Ambulance Service over the
past decade.

Source: Xinhua

August 2018 | Business Tianjin 29



IPR |

Keeping Trade Secrets
CASE STUDY
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early all businesses in all
industries and sectors possess
trade secrets. Trade secrets are

a valuable and highly useful form of
intellectual property that are often
undervalued and overlooked by their
owners. This is not at least the case
in the service sector where the rela-
tive value of trade secrets as intangi-
ble assets can be extremely high. For
example, a logistics firm may not hold
any patents or few trade-marks and
substantial copyrights, but the value
of its operations could heavily derive
from information contained within
client lists and standard procedures.

A considerable advantage for trade
secrets is that unlike some other forms
of IP rights, such as patents and copy-
rights that have a finite term, trade
secrets can theoretically enjoy an
infinite term of protection so long as
the trade secret remains just that - a
secret. The main difference between
protecting something by patent or as
a trade secret is that while technical
information is publicly disclosed in

patents, it is kept away from the public
eye in trade secrets. A trade secret can
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last forever as long as the confidenti-
ality measures that protect it continue
to work. An invention patent typically
expires after 20 years.

On the other hand, legal protection
of trade secrets is easily lost. Once the
information becomes public knowl-
edge, it no longer enjoys any legal pro-
tection. As a result, prevention is the
golden rule when it comes to protect-
ing your trade secrets, because once
your secret is out, there is usually very
little that you can do about it. China,
like most other countries, provides a
legal framework for protection of trade
secrets, and the law provides for reme-
dies in the event that your trade secrets
are unlawfully disclosed.

CASE STUDY

The Dutch SME Wuvio is a market
leader in producing chemicals to com-
bat dust in construction sites, energy
producers, mining and dry bulk com-
panies. Wuvio works with unique
solutions, which require a structured
approach to intellectual property (IP).
Rob te Braake, Wuvio’s representative
in China, shares his experiences and
gives some practical tips for any busi-
ness looking to protect this kind of
intellectual property portfolio.

Wauvio had been active in Europe for
11 years when they decided it was
time to make a move to China. “Many

companies active in the same industry
claim to offer what we offer, but are
either not as effective, more expensive
or not biodegradable. This gives us a
strong advantage in China’, Rob states
confidently. “We first set up a limited
company in Hong Kong in 2011, and
then branched out into Mainland
China in 20137

Wauvio carefully developed a Chinese
trade mark and registered this in
China, but according to Rob, the most
important part of the company’s IP
strategy are their trade secrets. “We
have no patents registered in Europe
or in China, because we don’t want our
chemical solutions to become available
to the public in 20 years time. We also
don’t like to depend on enforceable
rights because as an SME we simply
don’t have the resources to keep chas-
ing infringements. Prevention is key
for us”

“We are currently importing prod-
ucts from the Netherlands, but even
when we will move production to
China, we will always keep the pro-
duction of critical components in the
Netherlands, because they are key to
our products”, Rob continues. “We've
checked ourselves if the formula of
our solutions can easily be retrieved
through reverse engineering, but suc-
cessive attempts have not been suc-
cessful. I am therefore confident that

IPR

our solutions are adequately protected
through this way”

As a final recommendation, Rob says
that it’s important to work with a qual-
ified lawyer that knows the Chinese
IP system, and that doing business in
China requires a long breath. “Getting
familiar with the Chinese business
world, cultural differences and the
distance between your head office in
Europe and the office in China may be
difficult at first, but you will get used
to it as you progress. You just need to
be confident and find the right people
to work with”

LESSONS LEARNED:

Assess if your innovations and tech-
nology would be better protected as
trade secrets or as a registered patent.

Don't disclose any valuable informa-
tion unless absolutely necessary.

Build a strong network of trusted
business partners and employees and
have them sign well-drafted contracts,
non-disclosure and non-competition
agreements. (B

Visit us online:

btianjin.cn/180808

CHINA IPR 83
SME HELPDESK

The China IPR SME Helpdesk is a European
Union co-funded project that provides free,
practical, business advice relating to China IPR
to European SMEs. To learn about any aspect
of intellectual property rights in China, visit
our online portal at www.china-iprhelpdesk.eu.
For free expert advice on China IPR for your
business, e-mail your questions to: question@
china-iprhelpdesk.eu. You will receive a reply
from one of the Helpdesk experts within three
working days.
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The Latest Digital Technology Trend

ChatBot

Marketing

By Rose Salas

ave you recently used an app
in your mobile with a chat
function? You then think

you were chatting with a human but
actually it’s not. That is a chatbot.
Basically, you interact with software
to get started with your inquiry and
get resolution with your request in a
speedy way. This initiative became
so widespread that it has become the
latest trend in the digital world.

There are 3 types of ChatBots that
are commonly used in the business
world according to IBM:

o Support - This kind of chat-
bot can answer most of your
FAQs’ about the business. The

auto responder is an example
and is widely used in customer
service.

Skill - This chatbot can follow
some commands when you inter-
act with them. They usually have
speech functionality so it is easier
for people to follow commands
or multitask while engaged with
this intelligent bot.

Assistant - Remember Siri in
your Iphone? It is the best exam-
ple of this bot and is a combina-
tion of Support and Skill bots. It
is considered a highly intelligent
bot because it can handle conver-
sations like a true human.

It is very interesting to know that
chatbots actually started in China
through WeChat. Yes, the platform
started since 2013. Due to the rising
number of online shoppers, and the
need to have their questions answered
in a quick way, WeChat took up this
initiative. At the moment, chatbots in
other social media platforms are very
popular like in Facebook. WeChat uses
Support Chatbots because it made a
good impact on the customer service
aspect of one’s business.

A former Google employee built a
company named Chumen Wenwen
and created bots on WeChat using the
combination of voice, Al and the over-
all WeChat platform and the result was
amazing! The bot can answer questions
about restaurants, movies and differ-
ent services around your area. Because
of this technology trend, many busi-
nesses don't even have to create their
own websites and just operate fully
on Wechat platform. Although not all
information and customer requests
can be catered in one chat session,
important things like FAQs and basic
customer concerns are addressed.
They can also be informed about the
latest promotions or product events
that the customers are interested in.

Nowadays, Chatbots enjoy wide-
spread popularity. One social media
platform that makes good use of this

trend is Facebook. Business owners
are now maximizing the benefit of bots
in their ecommerce shops because it
has greatly improved their Customer
Service interaction. They also save a lot
of money, so adopting this technology
is unchallenging and uncomplicated.
In fact, instead of hiring staff, Chatbots
can replace them and multitask any
kind of work with just one time invest-
ment! A full functioning chatbot is
cheaper than hiring an employee for
each task.

What other advantages can be accrued
from Chatbots?

ITIS AVAILABLE 24/7

Who will not be satisfied with a
“helper” and “assistant” that can work
all day and night, everyday! Your oper-
ation goes on even while you sleep. If
you have a wide audience from differ-
ent time zones that needs assistance,
these chatbots are dependable workers
and are ready to be of service to your
customers.

NO MORE INCORRECT INFORMATION

Unlike some human errors, Chatbots
can provide all information that the
customer is looking for. Answers are
consistent. They can provide assistance
concerning navigation issues of your
website, payment, delivery, product
usage, and much more!

[—

Cha{ Bot

E-BIZ

INCREASED BRAND ENGAGEMENT

Because Chatbots can interact with
your customers, engagament to your
brand is guaranteed. In addition to
social media indulging in all the mar-
keting strategies to promote the brand,
Chatbots help in enhancing and mak-
ing the experience more fun - usually,
with a funny sense of humour!

WHAT'S IN IT FOR THE FUTURE?

A lot of analysts are claiming that
chatbots will be the future’s primary
interaction channel for businesses.
Intelligence of these bots is incompa-
rable and these are truly cost-effec-
tive tools that can bring success and
innovative features to one’s business.
Repetitive marketing tasks will be
replaced by these efficient and clever
bots. The challenge of these bot mak-
ers is to ensure that the conversation
will create personalities that will con-
vert more sales and bring happy cus-
tomers all the time. Are you ready to
quit talking with humans?! @
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Is Invoice King?

Kelvin Lee, PwC Tianjin
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n 6™ June 2018, the State
Administration of Taxation
(SAT) released Administrative

Measures for CIT Deduction Vouchers
(the SAT Public Notice [2018]
No.28, hereinafter referred to as the
Administrative Measures) and its offi-
cial interpretation. The Administrative
Measures further specify the key prin-
ciples in the administration of CIT
deduction vouchers, clarify the clas-
sification and management of inter-
nal and external vouchers, explain
the relationship between invoices and
deduction vouchers, and regulate the
administration on specific situations,
such as being unable to obtain external
vouchers, cost sharing, etc.

Administrative Measures shall take
effect from 1st July 2018. It is rec-
ommended that enterprises should
immediately sort out their CIT
deduction vouchers and evaluate
their compliance level by referring
to Administrative Measures. From
a long-term perspective, enter-
prises may need to adjust their
internal management on fiscal and
taxation vouchers to comply with
the new requirements under the
Administrative Measures.

Under the Corporate Income Tax Law
(CIT Law), an enterprise is allowed
to deduct reasonable expenditures
which have actually been incurred

China Released Administrative
Measures for CIT Deduction
Vouchers

(A FRSTBRBIHIFRRIEEIRE) R

and are related to the generation of
income. In this regard, authenticity
is a primary criterion for CIT deduc-
tion. According to the interpretation
of the CIT Law, in determining the
authenticity of expenditures, enter-
prises shall provide “sufficient” and
“appropriate” documents to substan-
tiate these expenditures that have
actually been incurred. However,
since the implementation of the
CIT Law, the SAT has only released
administrative measures on vouchers
relating to certain specific issues such
as, asset loss, accelerated deprecia-
tion of fixed assets, super deduction
of research and development expen-
ditures, etc., but has not released
anything on the requirements for
CIT deduction vouchers relating
to general costs and expenditures.
Enterprises have been eagerly waiting
for the release of such Administrative
Measures for a long time.

THREE KEY PRINCIPLES FOR THE
ADMINISTRATION OF CIT DEDUCTION
VOUCHERS

As enterprises generally engage
in various business activities and
receive different types of vouchers,
itis very difficult to list them out one
by one. Administrative Measures
require both taxpayers and tax
authorities to manage CIT deduc-
tion vouchers based on the following
three principles: authenticity, legality
and relevance.

Among the above three principles,
authenticity is fundamental. If an
enterprise’s economic business activ-
ities and relevant expenditures are not
authentic, it will naturally not be a CIT
deduction issue. The other two princi-
ples namely legality and relevance are
the core principles. Enterprises’ vouch-
ers are allowed to be used as support-
ing documents for CIT deduction only
when such vouchers are generated and
used in compliance with the relevant
laws and regulations, related to the
enterprises’ corresponding expendi-
tures and can be supported and proved
with evidence.

Besides, it is noteworthy that the pro-
vision of deduction vouchers is only
a “necessary but not the only condi-
tion” for CIT deduction. Enterprises
with valid vouchers should still have
to satisfy the relevant deduction scope
and criteria prescribed in the CIT law
before claiming a CIT deduction.

INVOICES VS CIT DEDUCTION VOUCHER
VS RELEVANT DOCUMENTS

Vouchers can be classified as internal
and external according to their original
source. In particular, internal vouchers
refer to the original accounting vouch-
ers for calculating cost, expenses, loss
and other expenditures self-produced
by enterprises, which shall be written
and used in accordance with rele-
vant accounting laws and regulations.
External vouchers refer to vouchers
that enterprises acquire from other
units and individuals, which include
invoices (i.e., paper invoices and e-in-
voices), fiscal vouchers, tax payment
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certificates, receipts and split payment
vouchers, etc. We have summarised
the voucher requirements for different
types of expenditures in Appendix 1.

Obviously, invoice is one type of import-
ant external voucher, but it is not the
only CIT deduction voucher. Under
Administrative Measures, for VAT-
able items where the counterparty has
already performed the VAT registration,
enterprises should use the VAT invoice
as the CIT deduction voucher. However,
it should be noted that VAT-exempt
activities also belong to taxable items,
as such, enterprises shall also require
the counterparty to issue general VAT
invoices for CIT deduction purpose.
Non-compliant invoices such as forged
ones, illegally acquired ones, falsified
ones or improperly completed ones
cannot be used for CIT deduction pur-
pose. Unfortunately the Administrative
Measures do not further specify the
meaning of “properly completed”,
hence, enterprises should refer to the
relevant VAT and invoice administrative
regulations in order to understand this
term. For instance, the enterprise name,
the taxpayer identification number and
the unified social credit number should
be accurately specified in the purchaser
column of a general VAT invoice.

For non-VAT-able items, or VAT-
able items of which the counterparty
is not eligible to issue VAT invoices,
other receipts or internal vouchers
can be used for CIT deduction pur-
pose. Furthermore, under the current
VAT regulations, invoices are allowed
to be issued for a few specified non-
VAT-able items. As such, whether

> -—
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enterprises are allowed to use these
invoices for CIT deduction purpose
remains to be further clarified.

Meanwhile, to prove the authentic-
ity of CIT deduction vouchers, the
Administrative Measures also spec-
ify that enterprises should keep rele-
vant supporting documents such as
contracts and agreements, payment
vouchers, receipts, etc. for tax authori-
ties’ future examination. In the official
interpretation, judicial adjudicative
document issued by the court requir-
ing an enterprise to pay compensation
for the breach of contract is one kind
of supporting document. Invoice for
such kind of compensation generally
cannot be obtained. Enterprises can
therefore use external vouchers (e.g.,
receipts) together with the above men-
tioned related supporting document to
claim a CIT deduction.

TIMING FOR OBTAINING CIT DEDUCTION
VOUCHERS

Administrative Measures reiterate that
the timing for obtaining CIT deduc-
tion vouchers should be “before the
end of CIT filing period”. If enterprises
cannot obtain invoices or other exter-
nal vouchers before the end of CIT
filing period, they are not allowed to
deduct such expenses in that year.
When they are able to obtain such
invoices or external vouchers in sub-
sequent years, they are allowed to ret-
rospectively deduct expenses in the
year when these expenses are incurred.
However, the retrospective period
shall not exceed five years. This is con-
sistent with the treatment on “deduct-
ible expenditures which should have
been claimed but was not claimed in
previous years” under the SAT Public
Notice [2012] No.15.

Besides combining with the current
administration thinking of optimis-
ing the business environment under
the “Delegated Powers, Improved
Regulation and Services” reform in
China, the Administrative Measures
allows enterprises to provide supple-
mentary invoices, vouchers, or replace
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ineligible invoices, vouchers with eli-
gible ones or provide interpretation
documents within 60 days of being
notified in situations where the tax
authority discovers after the CIT filing
period that the enterprise has claimed
CIT deduction without obtaining valid
deduction vouchers. In other words,
the enterprise can still enjoy the CIT
deduction if it can provide relevant
CIT deduction vouchers within 60
days after receiving the notice from
the tax authority. Otherwise, the enter-
prise will face the risk of being unable
to deduct the expenses in the current
year for CIT purpose. The attached
Appendix 2 summarises the different
time period for obtaining CIT deduc-
tion vouchers.

ENTERPRISES FAILING TO OBTAIN
INVOICES OR EXTERNAL VOUCHERS
STILL HAVE OPPORTUNITY TO DEDUCT
EXPENSES FOR CIT PURPOSE!

There are certain circumstances
where enterprises are unable to
obtain invoices or have obtained
non-compliant invoices and vouch-
ers. Administrative Measures require
enterprises to supplement invoices
or replace non-compliant invoices or
vouchers with compliant ones before
the end of CIT filing period. If the
invoices or vouchers cannot be sup-
plemented or replaced by the counter-
party because of certain special rea-
sons, such as, it has been deregistered,
terminated, its business license has
been revoked or has been deemed as
an unusual taxpayer by the tax author-
ities, the enterprise can still enjoy the
CIT deduction treatment by provid-
ing supporting documents, such as,
contracts or agreements, receipts,
freight delivery documents, as well
as accounting records, etc.. This new
provision will help protect the CIT
deduction for authentic transactions
between enterprises.

Nevertheless, the Administrative
Measures has not addressed how to

Endnote
Please refer to SAT Public Notice [2014] No. 19

claim a CIT deduction in case the
invoice is lost. As a reference, the VAT
regulation' stipulates that when a spe-
cial VAT invoice is lost, enterprises can
still claim authentication input credit
based on the copy of corresponding
special VAT invoice (for book keeping
purpose) provided by the seller.

REQUIREMENT ON VOUCHERS FOR
THE SHARING OF THE COMMON
EXPENDITURE

To address the scenario that services
are jointly received by several enter-
prises (including related-party enter-
prises) in China, the Administrative
Measures specify that in case the
allocation method is adopted, the
enterprise allocating the expenditures
would claim the CIT deduction by
providing invoices and split payment
voucher, while the other enterprises
receiving the allocated expenditures
would claim the CIT deductions by
providing the split payment vouch-
ers issued by the enterprise allocat-
ing the expenditures. This allocation
method allows all involved enterprises
to enjoy the CIT deduction treatment.
However, from a VAT perspective, as
the allocated expenditures are not sup-
ported by VAT invoices, the enterprises
receiving the allocated expenditures
cannot claim any input VAT credit. On
the other hand, the enterprise allocat-
ing the expenditures would be able to
obtain special VAT invoices for the full
amount of the expenditure but only
receive a part of services. It is uncer-
tain whether it can claim input VAT
credit on the full amount.

In practice, a generally accepted
method is for one party to issue
invoices to the other party based on
taxable activities. If the activity is
regarded as a “purchase of a VAT-
able activity and on sale to another
party” activity, both parties can use
the VAT invoice obtained to support
the CIT deduction and input VAT
credit. For the treatment on sharing

http://hd.chinatax.gov.cn/guoshui/action/GetArticleView1.do?id=480451¢flag=1
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of public service fees incurred by an
enterprise on the leasing of a property,
the Administrative Measures follow
the above practical implementation,
i.e., the enterprise (lessee) can claim
a CIT deduction with the invoice
issued by the lessor; meanwhile, if
the above-mentioned cost allocation
method is used, the lessee can also use
other external vouchers issued by the
lessor as CIT deduction vouchers.

THE TRKERWRY

Administrative Measures set forth
requirements for CIT deduction
vouchers under various specific cir-
cumstances, which provide pro forma
compliance guidance for taxpayers,
and contribute to reducing their tax
risks. However, there are still issues
in the existing regulations on the CIT
deduction that need to be further
clarified. For example, how to distin-
guish an expense among the following
expense category: advertising expense,
business entertainment expense and
sponsorship expense, whether depre-
ciation expense of investment property
can be claimed for CIT purpose, etc.
Tax treatments for such issues need
further clarification in practice.

As a whole, the Administrative
Measures offer lenient and tightened
treatments at the same time. For VAT
taxable items, enterprises should still
try their best to obtain VAT invoices
to ensure successful CIT deductions.
For situations where invoices cannot
be obtained, enterprises should also
sort out other supportive documents
related to these expenditures and seek
to claim CIT deductions according to
special regulations.

In the long term, enterprises should
also adjust their internal management
on fiscal and taxation vouchers, per-
form a through verification on the
vouchers so as to establish a solid foun-
dation for CIT deduction. 3
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Appendix 1: Category and Examples of CIT Deduction Vouchers*
*The form is summarised according to the Administrative Measures and its official interpretation. The Administrative
Measures shall prevail in case of inconsistent comprehension.

Expenditure category

VAT-able items

Expenditures
incurred
within China

Non VAT-able
items

Expenditures incurred outside of
China

Common expenditure sharing

Timing
Before the end of CIT filing
period (prior to 31 May)

After the end of CIT filing (after
31 May)

Counterparties

The counterparty has performed tax
registration (e.g., purchasing of goods and
services)

Examples of CIT deduction vouchers

Special VAT invoice
General VAT invoice

The counterparty is not required to
perform tax registration, or individuals
engaging in small-amount and occasional
business

(e.g., payment to an individual below the
VAT threshold)

Invoices issued by the tax authority on behalf of the
counterparty

Receipts (indicating the unit name, the individual’s
name and ID number, expenditure items and the
amount received, etc.)

Internal vouchers

Payment to units

(e.g., governmental funds, administrative
charges, taxes, “Five Social Securities and
One Housing Fund”, land transfer fee,
union dues, charitable donation, etc.)

External vouchers other than invoices (e.g., receipts
supervised by the financial department, tax payment
certificates, and receipts issued by relevant authorities,
etc.)

Payment to individuals
(e.g., wages and salaries)

Internal vouchers (e.g., salary sheet)

Payment to overseas suppliers providing
goods or services

Invoices issued by the counterparty
Receipts similar to invoices
Relevant tax payment certificates

Expenditures incurred for services jointly
received by several enterprises and
individuals in China

Based on expenditure allocation method:

The enterprise allocating the expenditures: the invoice
(VAT-able services), other external vouchers (non-VAT-
able services) and the split payment voucher

The other enterprises receiving the allocated
expenditures: the split payment voucher issued by the
enterprise allocating the expenditures

Expenses of water, electric power, gas, air
conditioning, heating, communication
lines, cable TV and internet generated from
property lease

Invoice issuance based on VAT-able items

The lessor shall issue invoices

Based on expenditure allocation method:

Other external vouchers issued by the lessor

Compliant invoices and external vouchers have been obtained

Appendix 2: Time period of obtaining invoices and external vouchers
| Vouchers obtained by enterprises for CIT deduction purpose

Deductible or not

Compliant invoices and external vouchers that should have
been obtained but not, expenditures are actually incurred, and
invoices have been supplemented or non-compliant invoices
or external vouchers have been replaced with compliant ones

Prescribed supporting documents are required in case invoices | vV
cannot be supplemented or non-compliant invoices or
external vouchers cannot be replaced with compliant ones

Prescribed supporting documents are unavailable

xNon-CIT deductible in the year the
expenditures are incurred

subsequent years

In cases where the expenditures are not deducted in the year
they were incurred and compliant invoices, external vouchers
or prescribed supporting documents are obtained in

VExpenditures are allowed to be
retrospectively deducted in the year
they were incurred. The retrospective
period shall not exceed 5 years.

Expenditures were
deducted in the year they
were incurred, but
compliant invoices or

obtained

Enterprises supplemented the v
compliant invoices or external
vouchers or replace the non-
compliant ones with compliant
external vouchers were not | ones, or provided prescribed
supporting documents within
60 days of the notice issued by
the tax authorities
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espectively on June 28%,
R2018 and June 30™, 2018, the

National Development and
Reform Commission and Ministry of
Commerce jointly issued the Special
Administration Measures on Foreign
Investment Access (Negative List)
(2018 Edition) (hereinafter referred
to as the “2018 Negative List”) and
the Special Administrative Measures
on Foreign Investment Access to Pilot
Free Trade Zones (Negative List)
(2018 Edition) (hereinafter referred
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to as the “2018 Negative List of
FTZ”), to be implemented respec-
tively on July 28", 2018, and July 30%,
2018.

Retaining 48 special administrative
measures, the 2018 Negative List super-
sedes the 2017 Foreign Investment
Industry Guidance Catalog, which
involved 63 special administrative
measures, comparatively 15 more
than the current 2018 Negative List.
Similarly, the 2018 Negative List of

FTZ consists of 45 regulating mea-
sures, comparatively 50 less than the
2017 version.

With the reduction of regulating mea-
sures, the 2018 Negative List and 2018
Negative List of FTZ are characterized
by significant opening up of market
access in manufacturing industry,
service industry and agriculture and
energy resources. For industries such
as shipbuilding and aircraft manufac-
ture, changes can found as follows:

RELEVANT CHANGES IN 2018
NEGATIVE LIST

Aircraft manufacture: Restrictions
that the design, manufacture and
repair of trunk airliners and regional
aircrafts, design and manufacture
of helicopters (3 tons and above),
manufacture of ground-effect vehi-
cles and water-effect vehicles, design
and manufacture of unmanned aerial
vehicles and aerostats be controlled by
the Chinese party are cancelled. Also,
the restriction that design, manufac-
ture and repair of general-purpose
aircrafts should be limited to equity
joint ventures or contractual joint ven-
tures is cancelled.

Shipbuilding: Restriction that the
design, manufacture and repair of
vessels (including segmentation)
be controlled by the Chinese party is
cancelled.

RELEVANT CHANGES IN 2018
NEGATIVE LIST OF FTZ

Aircraft manufacture: Restrictions
that the design, manufacture and
repair of trunk airliners and regional
aircrafts be controlled by the Chinese
party; the design, manufacture and
repair of general-purpose aircraft (6
tons, 9 seats and above) be limited to
equity joint ventures and contractual

Legal Assistance

joint ventures; manufacture of
ground-effect vehicles and water-ef-
fect vehicles, design and manufacture
of unmanned aerial vehicles, aero-
stats be controlled by the Chinese
party are cancelled.

Shipbuilding: Restriction that
repair, design and manufacture of
vessels (including segmentation) be
controlled by the Chinese party is
cancelled.

Regarding the industries of shipbuild-
ing and aircraft manufacture, the 2018
Negative List and the 2018 Negative
List of FTZ abolish all related restric-
tions and prohibitions, which mark
both an unlimited business scope for
wholly foreign-owned enterprises
(WFOE) and a possibility of grow-
ing equity portion of foreign equity
in joint ventures (JV) in these areas.
From legal perspective, such changes
may impact foreign investors and cap-
ital in following aspects:

For foreign investors who have the
intention to invest in such shipbuild-
ing and aircraft manufacture indus-
tries but havent established a company
yet, all the company forms, including
WEOE and JV with Chinese partners
are accessible. In case of the latter,
the foreign party will be entitled to a

majority or controlling portion of JV’s
equity.

For foreign investors who have
already set up a WFOE in China,
they will be able to engage themselves
in an enlarged scope of business, to
almost all areas of shipbuilding and
aircraft manufacture. Manufacture
of general-purpose aircrafts, for
instance, which used to be limited to
JV, will be accessible to WFOEs after
the effectiveness of the 2018 Negative
List of FTZ.

Additionally, in case of the intention
to engage Chinese capital to WFOEs,
foreign investors might change the
WEFOEs into JVs through involve-
ment of Chinese party and withhold
the controlling equity of the company.

For foreign investors who have already
set up the JV with the Chinese party
in China, removal of shareholding
restrictions, for instance in the area
of shipbuilding, will provide them
with an opportunity to increase their
influence on the operation and man-
agement of the JV through increas-
ing their portion of JV’s equity, which
might be implemented through rene-
gotiation with the Chinese party about
the equity structure.

Moreover, in case of reluctance that
the Chinese party might have to
the enhancement of foreign inves-
tors’ influence on the operation of
the company due to the increasing
equity portion, the foreign investors
will have an alternative to establish a
WFEFOE that is totally under its control
and separate the foreign capital from
the JV, which can be significant to
the Chinese party’s concern. In other
words, foreign investors might obtain
a greater say and growing advantages
in the JV.

Visit us online:

btianjin.cn/180811

August 2018 | Business Tianjin 39



Tech‘

First Digital Pill Track
When Patients Take the Drug

By Fanny Bates
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The idea of a digital pill is based
on the principle first out-
lined two centuries ago when
Alessandro Volta invented a battery
comprising of two dissimilar metals
(zinc and copper). Last year, the FDA
(Food and Drug Administration)
announced its first-ever approval of
a medical digital pill, ushering the US
into a new era of smart medications
and medical surveillance.
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THE ABILIFY MYCITE
- FIRST DIGITAL PILL

The pill called the Abilify MyCite is
prescribed and worn by patients who
suffer from mental disorders such as
schizophrenia, bipolar disorder, anx-
iety and depression. It is fitted with
a tiny ingestible sensor being only 1
millimeter wide and 0.3 millimeters
thick. The sensor becomes activated

when it comes in contact with stom-
ach acid, and the signal is transmitted
to the wearable, adhesive sensor or
patch worn by the patient on the left
rib cage. This patch is connected to
a smartphone application that tracks
the exact time when the pill was
taken. Its primary role is to monitor
the patient’s usage of prescribed med-
ication since medical non-adherence
represents one of the major problems
with patients who suffer from differ-
ent kinds of mental illnesses. With this
digital pill, there is a digital record
of the time when the medication is
consumed.

This digital pill, the size of a grain of
sand, is made of silicon copper, and
magnesium. It operates through elec-
trical signals which are sending the
information only 3 minutes after the
pill is ingested. The information of
time and dosage of the pill is received
via Bluetooth, and it can also check
if the person took the pill was lying
down or standing. “It works in a sim-
ilar way as an EKG;” or electrocardio-
gram said the chief medical officer, Dr.

i)

e |
“v

&5 mentivd “E.sshﬂﬁ'!v

George Savage. These machines pick
up on changes in electrical current
in the body to monitor heartbeats.
The wearable sensor does the same
thing, though the current is smaller,
he also stated. People who can access
the patient’s information are the doc-
tor and family members who have this
permission. Dr. Savage also stated that
the information is being encrypted,
so the signal cannot be influenced or
accessed without permission.

The digital pill came after years of joint
research between the Japanese phar-
maceutical company Otsuka and dig-
ital medicine service Proteus Digital
Health, the manufacturer who made
the sensor. The approval also opens
the door for other information being

gathered from a digital pill and condi-
tions which go beyond mental health.

COPING WITH MEDICAL
NON-ADHERENCE

Remembering to take medications has
become more and more challenging
for many Americans. A study pub-
lished in Jama in 2015 found that an
estimated 15% adults need to take 5
or more prescription medications. At
the same time, doctors are stating that
around half of the patients fail to take
medications in the prescribed time and
dosage. It has become a public health
problem since many patients such as
TB patients are putting people who
come in contact with them at risk.
Doctors and medical staff have been

trying many different interventions
to improve medical adherence such as
telephone reminders, apps, timers, and
counseling.

Advantages of these pills could be
numerous; however, manufacturers
still need to deal with data security.
There are broader privacy concerns
when it comes to sensors and peo-
ple who have permission to access
the information. “We’ve seen time
and time again that stuff that’s being
transmitted ends up in the hands of
people it shouldn’t,” says Dr. Walid
Gellad, co-director of the center.
The potential cost factor could also
be one of the things which need to
be solved in future. Even though it
doesn’t have a price yet, the small-
est vial of the long-acting injectable
introduced in 2013 has a list price of
$1,478, according to The Wall Street
Journal.

Dr. Gellad also points out that there
are some other possible solutions to
address the non-adherence problem.
Those are high-tech pill bottles that
track whether they have been opened
or not. If a patient misses a dose, the
bottle emits first the light, then a sound,
and if that does not work, the patient or
a family member receives a phone call
or message as a reminder. [
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By Kitty Williamson

To get the right approach in creating the right mar-
keting mix is not as easy as it sounds. How do you
intend to achieve this? In order to get it right, you
need to organize some marketing tactics and identify your
marketing funnel and sales challenges. Once you arrive at
the right marketing concoction, it brings in new sales and
sustains your business over a long period of time. If you stay
consistent with analyzing your marketing, you will discover
the right trend that promotes your business.

A successful marketing mix that produces the intended
result focuses on a target audience. Each step or tactic is
frequently evaluated to ensure uniqueness to the potential
customer or already existing customer. As your business
grows your attention shifts from prospective customer to
sustaining existing ones. Sustaining already existing cus-
tomers is more cost effective than acquiring new customers.
Well, to get your new business up and running, here are
steps to create the right marketing mix.

EVALUATE YOUR TARGET MARKET

You need to map out strategies that can effectively reach
your target market in a way that is profitable. Your brand
image should have positive impact and represent your
business. Is your product fulfilling its needs in the current

market? Are your customers satisfied with your product or
service? Does your increase in product price affect sales? It’s
all about having the right product, at the right place and at
the right time. Find a balance between the price of product
and the cost of production.

BE GENEROUS ON MARKETING BUDGET

Of course, the major factor that affects product promotion
is lack of budget planning. An entrepreneur that needs to
generate 400 leads over the next 6 months requires more
marketing tactics and high budget than the need to generate
150 leads. Be realistic with your goals to avoid overspending.
Placing your new product and service on the market needs
more budget spending for product promotion.

Your budget planning also depends on:

Cost of advertising your product to reach your target
customer

Your type of competitors - are they well established? Do they
spend more on promoting their products?

Your business objectives and how to reach your target
market.

TRY DIFFERENT MARKETING TOOLS AND STRATEGIES

A particular marketing tool may not be enough for prod-
uct promotion. You might consider social media (Twitter,
Facebook and YouTube), direct mail, trade promotions,
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flyers and coupons to attract new customers. Choose dif-
ferent tools you can use over a period of time with enough
frequency for your message to penetrate. Identify the right
media which your customers visit to acquire information
relevant to your type of product and service.

GET TO KNOW YOUR CUSTOMERS

A recent study shows that 75 percent of business owners
lack costumer data for effective marketing. You need to get
hold of customer data, with a more robust website tool to
study their behavior. Also, knowing your buyer persona is
of utmost importance.

Every business owner wants to increase his ROI and to
effectively achieve this goal you need know who your cus-
tomers are or who buys your product. Go to your customers,
organize personal interviews with your prospective buyers
and carry out research on ideal customers. [
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By Betsy Taylor

etaining your employees is as
Rcrucial as attracting new ones

as job-hopping works out to be
very costly for the employer. Hence, it
is vital for the employer to be in touch
with employees and understand why
their staff must stay and, for the quit-
ter, why they quit.

Below are the top and most common
5 reasons why your employees want to
leave and how, being an employer, you
can improve this scenario.

Low Compensations

Money is what everyone works for!
Everyone wants to get paid what
they actually deserve, and when an
employee finds out that they are not
getting what people with same caliber
and designation are getting, they feel
quite undervalued and prefer quitting
the job.

Being an employer, if you intend to
retain your workers who are get-
ting lower compensation than what
is being offered in the market, you
either should have renowned brand
recognition or an amazing company
culture to not make your employees
leave you. Otherwise, sooner or later,
your employees will make a switch by
finding an opportunity that comes
with high compensation and superior
company culture, and they will quit
right away.

No Career Growth and
Advancement Opportunities

Dynamic employees are always look-
ing for new and better opportunities
that help them enhance their skills so
that they can move up the career lad-
der efficiently. Employees belonging

to the Generation Y and Z want their
employers to provide them with via-
ble training sessions or rotational
programs within routine work so as
to help the employees improve them-
selves. Therefore, if an employee feels
that his/her work has become monot-
onous or the managers do not give any
importance to their progress, and there
are no career advancement opportuni-
ties available for them with the same
job, they certainly are going to quit.

Being an employer, it is imperative for
you to set up a constant dialogue with
your workers to ensure that they are
contented and satisfied, and that you
have already created an achievable
path for them within the company.

Relationship With Managers
and Co-workers

Employees do not really leave their
companies - they leave their co-work-
ers and managers actually. If an
employee is facing any issues with the
manager they report to, then it is very
likely that they will quit the job very
soon. Furthermore, if an employee
does not have any friends at the work-
place with whom they could go to
lunch with or chit-chat, this definitely
indicates that the particular employee
is not very happy with their job and
may soon leave the job.

Job Security and Company’s Stability

Your company may have its ups and
downs but if there any a continuous
turnover with employees, your stable
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workers perhaps would start to feel
uneasy about their future in the com-
pany. No one prefers working in an
environment in which their future
is unclear. It is vital for employers to
demonstrate growth and stability to
their employees. This is a tough situa-
tion to get through. Being an employer,
you have to make certain that your
workers, their benefits, salaries, and
culture remains steady and stable, so
that your workers feel that your com-
pany is a place they can build their
future with and be stable with their
careers.

One approach they can adopt to do
this is by sharing financial reports with
employees quarterly and keep them
informed about how the company is
progressing via monthly newsletters.
This is a crucial aspect which should
be kept transparent for the employ-
ees so that they can feel secure about
their jobs. Moreover, if the company
progresses, it should be shown to

& .

the employees, as it helps boost their
morale and make them aware that
their hard work actually pays in form
of the company being profiting.

Pursue Other Amazing
Opportunities

Oftentimes your employees leave the
job just because they want to pursue
better working and career opportu-
nities. They perhaps would like to
make a career switch or prefer enroll-
ing in a graduate school to excel in an
academic career, or they might have
started out as an entrepreneur. Hence,
no matter what you do, sometimes
it is just not possible for you as an
employer to prevent your employees
from leaving the job as they have their
personal objectives or life events that
they are interested in pursuing.

WHAT YOU MUST DO TO RETAIN YOUR
EMPLOYEES

It is imperative to note that the afore-
mentioned 5 reasons are not the sole
grounds as to why your employees
want to leave, but more often than not,
one of these reasons do play a major
role in their decision to quit. If you are
not able to appreciate them in terms of
their salary, opportunities, and inde-
pendence, you will more often than
not retain workers that you have lost
to in the past. @
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Tianjin Cold Storage
Market Presence

By Vivian Zhao, Research Analyst at JLL Tianjin

ost people have probably
never heard of cold chain
logistics or thought much

about how the meat and seafood on
their plate travelled to reach them. But
anytime you consume anything, from
ice cream to crab to bananas, you are
relying on the cold chain logistics net-
work to get the food to you safely all
the way from its original source. This
network, which involves refrigerated
trucks, containers and warehouses,
is growing in China in line with
increase in consumption and increase
in “fresh food e-commerce”. China’s

gross merchandise value (GMV)
of the fresh food e-commerce mar-
ket reached RMB 139.1 billion (USD
21.4 billion) with an annual growth
rate of 59.7% in 2017. And while the
e-commerce boom in China has meant
the rapid development of warehous-
ing and delivery networks, the more
specialised cold chain version is still
very much in its infancy. Since we lack
the information to weigh the size of
the fresh food e-commerce market in
Tianjin, it is still unclear how big an
influence it has been on the Tianjin
cold storage market.

GMV of Fresh Food E-commerce Market in China 2013-2020F
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Research done by the China Federation
of Logistics and Purchasing Cold
Chain Logistics Committee show that
cold chain logistics company revenues
in China reached RMB 94.4 billion
(USD 14.5 billion) in 2017; cold chain
logistics includes food, pharmaceu-
ticals and manufacturing materials.
However, only 27.5% of revenues came
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from companies in the list of the top 100
China cold chain logistics enterprises.
This means that the market is frag-
mented and still dominated by small
suppliers. JLL estimates that Tianjin is
one of the five primary logistics hubs
in China with stock of more than 3.0
million sqm. However, the cold chain
market is still in the preliminary stage
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Project No. Project Name Status

1 Xianyi Cold Chain Logistics Base in Tianjin Completed
2 Zhengming Tianjin Xiging Completed
3 Lanxi Cold Chain Logistics Completed
4 China Merchants Americold Tianjin Completed
5 Dongjiang Cold Chain Completed
6 Tianjin Shou Nong Completed
7 Peyond Cold Chain Completed
8 Swire Pacific Cold Storage in Lanfang Completed
9 GLP Park Sicundian Proposed

Source: JLL Research

of development with only a limited
number of international standard cold
storage projects in Tianjin. Below we
have highlighted some projects that are
regarded as being high standard cold
storage facilities.

COLD CHAIN LOGISTICS SPACE NEAR
TIANJIN

Generally, Tianjin cold storage is dis-
tributed in two major submarkets -
the Tianjin Binhai New Area (TBNA),
especially the Dongjiang Port area
and the Central Fishing Port area,
and central Tianjin with surround-
ing suburban areas, such as Wuqing
and Beichen districts. Projects near
the ports in the TBNA play important
roles in customs special supervision,
including inspection and quarantine,
and imported fresh food distribution.
Central Tianjin has many traditional
cold storage assets developed in the
1990s, which have not been indicated
on the map, close to the local markets
serving the high density residential
areas, such as the Jinzhong Wholesale
Market Cold Warehouse in Hebei
District. High quality cold storage
warehouses were first developed in
Tianjin in 2000 and the spread into
the suburban areas, such as Wugqing,
Beichen and Dongli districts.

Cold chains in Tianjin are commonly
used by catering enterprises and retail-
ers for food processing, storage and
transportation. The food and beverage
(F&B) sector has been expanding in
Tianjin’s retail market in recent years.
As0f2Q17,27.9% of prime retail stock

was occupied by F&B restaurants; this
figure was 24.3% towards the end of
2015. Because of the growing F&B
retail demand, we expect cold chain
demand to grow.

Users of cold storage space take one of
two major strategies, specifically:

o Develop own space:

Some cold chain logistics enter-
prises usually participate in the full
range of services from warehousing
development to cold chain deliv-
ery. Xianyi Holding, the owner of
the Xianyi Cold Chain Logistics
Base in Tianjin, and Swire Cold
Chain Logistics, the owner of Swire
Pacific Cold Storage in Lanfang,
are two such examples and their
full range of services help them
to have strong competence in the
market.

o Lease space:

Some others either lease cold
storage space or standard ware-
house space that then needs to
be refurbished to meet their need
for use. For instance, Zhengming
Cold Chain Logistics leased space
in Lanxi Cold Chain Logistics in
Beichen and standard warehouse
space in GLP Park Puling in Xiqing
for its bases in Tianjin, providing
cold storage and delivery services
to its customers as a third party
logistics player.

E-commerce firms apply both of the
two strategies mentioned above; they
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self-develop or lease cold storage
space nationally to support their busi-
ness line of “fresh food e-commerce”
Standard warehouse developers also
apply the first strategy to develop their
cold chain facilities in Tianjin. GLP
is such an example, positioning its
GLP Park Sicundian in Wugqing as a
fresh cold chain comprehensive park,
and it will develop three single-storey
buildings for food processing and cold
storage.

CONCLUSION

The 2016 Top Markets Report Cold
Chain, published by the US Department
of Commerce International Trade
Administration, estimates that the
cold storage capacity in China was
76 million cubic metres, just 66% of
America’s figure and 58% of India’s
figure. However, the total population
in China is four times larger than the
US and 40 million more than Indias,
which means China has the lowest
cold storage capacity per capita among
these three countries. With increasing
demand for frozen and fresh food and
the ongoing urbanisation process in
China, the cold chain market still has
tremendous room for growth. This will
attract more investment from inves-
tors and developers wishing to explore
opportunities in the sector. 3

Visit us online:

btianjin.cn/180815
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17" Charity Golf Tournament and Annual US
Independence Day Celebration

30.06.2018

Tianjin Binhai Lake Golf Club and the
Ritz-Carlton Tianjin

AmCham China Tianjin celebrated the 242" year of
American independence with its 17" Annual Charity Golf
Tournament followed by a Hawaiian inspired luau dinner
with nearly 300 attendees. The tournament, held at the
Binhai Lake Golf Club, brought together almost 30 golfers.
Winners of the day included:

1st place: Preston Thomas & Zen Dharmaraten
2nd Place: Shin Dong Hwan & Jeong Yeon Ho
3rd Place: Frank Schreiber & Frederic Bonzom
Longest Drive: Zen Dharmaratne

Nearest to Pin: Gene Brewer & Zen Dharmaratne
Most Accurate Long Drive: Jeong Yeon Ho

Best Putters: Jon Reed and Gene Brewer

Later in the day, in the courtyard of
the Ritz-Carlton, the Independence
Day ‘Night in Hawaii’ luau kicked
off with delicious food, cold
beverages, and live Hawaiian and
4™ of July inspired performances.
Festive hula dancing and live vocals
coupled with a heart-warming
performance by the students of the
Jian Hua Autism Rehabilitation
Center provided a fitting ambiance
for the evening. Dinner was
followed by our live auction
of four exceptional paintings
conjured up by the imagination
of the inspirational team at Jian
Hua Autism Rehabilitation Center
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and their remarkable young artists, as well several other
irresistible items, which were compliments of the Ritz-
Carlton Tianjin and IQ Air.

The lucky draw was a peak of the night, drawing the entire
crowd’s attention to their ticket stubs to see if they would
be one of the lucky winners to have their name called and
receive one of the amazing prizes. We would like to extend
a special thank you to our live auction winners: Ian Syer,
Ryan Kester, Sean Filson, Si Hong, Peter Vxhovsky and
Steve Meadows for their generous support of the Jian Hua
Autism Rehabilitation Center. Other special thanks to the
winners of the silent auction go to Chris Boobier, Michael

Chong, Preston Thomas, Si Hong

‘ and Vincent Cao.

Amcham Tianjin Chapter would
like to thank all our sponsors for
helping raise money for the Tianjin
Jian Hua Autism Rehabilitation
Center. A sincere thank you to our
Golden Sponsor: The Ritz-Carlton
Tianjin; Silver Sponsors: Air
Canada and Schneider Logistics;
Beverage and Entertainment
Sponsors: We Brewery, Le
Sommelier, 1421, TAVA and Miss
Lulu Galore; Hole Sponsors: JLL,
TCW and Trolley Bar & Grille; Kids
Corner Sponsor: Admiral Farragut
Academy and other sponsors.

41F, The Executive Center, Tianjin World Financial Center. 2
Dagubei Lu, Heping District, Tianjin 300020.

Tel: +86 22 5830 7608

Email: tianjin@europeanchamber.com.cn

Website: www.europeanchamber.com.cn Ellomﬂh:l e

25.06.2018

European Chamber 2018 Business
Confidence Survey Launch in Tianjin

European Union Chamber of Commerce in China released its
Business Confidence Survey 2018 in Tianjin. Significantly, the
result projects a majority (61%) report for the first time ever
that domestic firms are already equally or more innovative as
compared to European enterprises. This is due to a number of
factors, including increased R&D spending and targeted high-
tech acquisitions by domestic companies, as well as a swift
response to the greater demand for high-quality goods and
services from China’s rising middle class.

The report also finds that while respondents performed well
financially in 2017, doing business has become more difficult.
This encapsulates the rising contradiction between China’s
increasingly sophisticated economy and its highly cumbersome
regulatory environment.

Respondents’ concerns with regulatory barriers were apparent
throughout the survey, many of which also affect domestic firms:

o Internet restrictions have a negative economic impact on
64% of respondents.

o 46% of respondents say they missed out on business
opportunities as a result of regulatory barriers or market
access restrictions.

o 46% of respondents expect the number of regulatory
obstacles to increase over the next five years.

These barriers come at a real cost, especially for small and medium-
sized enterprises (SMEs) as they do not have the resources to
mitigate them. A worrying 50% of SMEs say that they missed out on
opportunities representing more than 10% of their annual revenue
as a result of regulatory barriers and market access restrictions.

As for Tianjin-specific question part of the survey result, it
shows that only 31% of Tianjin local members are satisfied with

GERMAN CHAMBER
Bl ol Commerce in Ching = Morth
DHOMEEE - FERRLRE
08.09.2018
6" German Chamber Soccer Cup Tianjin

German Chamber invites all member companies in Tianjin to take part in the

the communication between local government and business
community. Transparency and policy consultation (time period
allowed for feedback) have topped the list of areas that needed
improvement. The report also indicated that a 97% of members
think Tianjin’s air quality has improved over the past two years
due to enforcement of environmental law. There were questions
about Jing-Jin-Ji integration as well where an increasing number
of members perceive the ongoing Jing-Jin-Ji merger has an
influence on their strategic business decisions.

European businesses are seeking concrete implementation of
measures that address their concerns. A well-negotiated EU-
China Comprehensive Agreement on Investment (CAI) would
send a clear message that China is committed to creating a
positive business environment for all, and would help give
European investors the confidence to expand operations. Should
greater market opening take place, 57% of respondents said
they would be likely to increase their investments in China. And
around 60% of Tianjin local members showed the proclivity to
invest more in China if greater market access were granted and
would keep staying in Tianjin if they were to expand business
activities.

Upcoming Events:

C’est La Vie: Cultural Experience
Series | - Taste of Fine Wine ABC
Date: August 3"

Microsoft Office Training Series II:
Excel Data Analysis and Application
Date: August 24"

6" German Chamber Soccer Cup Tianjin on Saturday, September 08th, 2018, at

the sports field of the International School Tianjin (IST).

The German Chamber Soccer Cup is an event for the whole family, including:

o 10 teams competing for the German Chamber Cup

o Additional cups for the best player, best keeper and best scorer
« Kids program with playground and soccer area for kids

o “Torwand’-Shooting with many prices

Upcoming Events:

Special Event - 7" German Chamber
Oktoberfest Tianjin

Date: August 17", 2018
Time: 18:00 — 23:00

o Food & drinks inclusive German BBQ, Chinese food, beer and soft  venue: Paulaner Tianjin

drinks
e ..and much more

After the successful tournaments over the last five years we look forward to the

Kammerstammtisch Tianjin
Date: August 29", 2018

6" tournament in Tianjin, making this a permanent and memorable event for ~ Time: 19:00 - 22:00

players, spectators and the German-Chinese community.

Venue: 1308 Brauhaus Tianjin
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Lifestyle Recommendations / Tianjin

;A 7/F, Four Seasons Hotel Tianjin, :
: 138 Chifeng Road, Heping District, :

Chinese

S
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‘Tian Tai Xuan

:A: 1™and 2™ Floor, The Ritz-
:Carlton, Tianjin, No. 167 Dagubei
:Road, Heping District, Tianjin

iT: +86 22 5809 5098
IREHPET
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:Din Tai Fung

:A: No. 18, the junction of Zi Jin
iShan Lu and Binshui Dao, Hexi
District

iT: +86 22 2813 8138

:W: dintaifung.com.cn
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:New Dynasty

:A: 2F, Renaissance Tianjin
:Lakeview Hotel No.16 Binshui
:Road, Hexi District, Tianjin

iT: +86 22 5822 3388
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:Qing Wang Fu

:A: No. 55, Chongqing Road
:Heping District

iT: +86 22 8713 5555

i +86 22 5835 2555

{E: info@qgingwangfu.com
:W: qingwangfu.com
(RERF
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:Riverside Chinese Restaurant
§A: 3F, Holiday Inn Tianjin Riverside
:Phoenix Shopping Mall

:East Haihe Road, Hebei District

:T: +86 22 2627 8888 ext. 2211
SETAT R T
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:JIN House

:A: 7/F, Four Seasons Hotel Tianjin,
:138 Chifeng Road, Heping District,
Tianjin

iT: 486 22 2716 6262
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: i bory Sev
: Dongsir Hotpot
A: No.5 Yong'an Road, Hexi District :
: (opposite of People’s Park)
i T:+86 22 23319777
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CAAXARESSARAEREREIIH |
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Japanese

Western

Kawa Sushi Lounge

TlanJm

T: 486 22 2716 6262
,JII el
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| Café Vista

¢ A: 1F, Wanda Vista Tianjin, 486 Bahao
: Road, Da Zhi Gu, Hedong District

i T: +86 22 2462 6888
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: Seasonal Tastes

: A: 1F, 101 Nanjing Road, Heping
: District

i T: +86 22 2389 0168
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: Seitaro

i A: 2 F, Sheraton Hotel Tianjin
: Zi Jin Shan Lu, Hexi District
:T: +86 22 2731 0909
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: Bowbow Sushi Japanese

: Restaurant

¢ A: Xiannong Area, Intersetion of

i Hebei Road and Luoyang Road,
Wu Da Dao, Heping Distrcit, Tlanjln
i T: +86 22 58352860
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i A: 49F, Tangla Hotel Tianjin, No.219
i Nanjing Road, Heping District

T: +86 22 2321 5888 ext.5106
Nl
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: Gang Gang Bread & Wine
: A: 104, Olympic Tower,

: Chengdu Dao, Heping District
i T: +86 22 2334 5716
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Western

£ 1981 Fashion & Restaurant

EPromenade Restaurant

: Featuring gorgeous views of the
: Hai River, Promenade provides the

{exclusive dining experience with South :
: East Asia flavors, Indian gourmet,
: Chinese and Westem traditional cLusme

iand more.
:A: 1F, The St. Regis Tianjin

§No. 158, Zhang Zizhong Road
:Heping District

iT: +86 22 5830 9959

:0: 06:00 - 22:00
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:Riviera Restaurant

{ Riviera brings the casually elegant

: refined dining experience to Tianjin
:featuring modem Mediterranean
:-French dishes paired with selections
: from an supurb list of intemational
:wines.

:A: 1F, The St. Regis Tianjin. No.
:158, Zhang Zizhong Dao, Heping
: District

:T: +86 22 5830 9962

:0: 11:30 - 14:30; 17:00 - 22:00.
{BY
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:ZEST

:A: 1 F, The Ritz-Carlton, Tianjin,
:No. 167 Dagubei Road, Heping

: District, Tianjin

T +86 22 5809 5109
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§Cielo Italian Restaurant
:A: 9/F, Four Seasons Hotel Tianijin, '
:138 Chifeng Road, Heping District,
: Tianjin

iT: +86 22 2716 6263
EEEANET :
FIEXFRIEEL38ERENFEEE
: i A:No.2 Changde Dao, Heping
iLa Sala Lobby Lounge i District
:A: 2/F, Four Seasons Hotel Tianjin,
: 138 Chifeng Road, Heping District, :
: Tianjin

:T: +86 22 2716 6261
HUESY N-=-wi]
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:Brasserie Flo Tianjin

:A: No.37, Guangfu Road
:Italian Style Town, Hebei District
:T: +86 22 2662 6688

R

i A: 2F, International Plaza, Xining Rd, : 54t X & A FI RUIE X & Si4372

5 Tianjin (in front of Xi Kai church)

i T:+86 22 8628 4132
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Hard Rock Cafe, Tianjin

© A: No.56 Tianta Road, Nankai District
T: +86 22 2351 7625
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! blue frog (Riverside 66)
¢ A: Unit 3009, Riverside 66, No.166
Xing'an Road, Heping District

T: +86 22 23459028
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i blue frog (Joy City)

¢ A: 1F-J02, Joy City, No.2 Nanmen
i Wai Dajie Street, Nankai District

T: +86 22 27358751

| EERE(RBEIE)
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i Prego Italian Restaurant

¢ A: 3F, The Westin Tianjin, No.101,
i Nanjing Road, Heping District

T: +86 22 2389 0173

: PregoBEXFET
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i Qba - Latin Bar & Grill

¢ A: 2F, 101 Nanjing Road, Heping
¢ District

i T +86 222389 0171

©QUE - Fi T IR &R

: MEREREKINS 2R

i Pan Shan Grill & Wine

i A: 2F, Main Building

: Sheraton Hotel Tianjin

¢ Zi Jin Shan Lu, Hexi District

5 T: +86 22 2731 3388 ext.1820
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é Spectrum All-Day Dining

i A: TF, Hotel Nikko Tianjin :
No. 189, Nanjing Lu, Heping Dlstnct
: T: +86 22 8319 8888 ext. 3570
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Maxim’s De Paris

T: +86 22 2332 9966
DR AEEET
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: Pizza Bianca :
i A:No.83 Chongqing Lu, Min Yuan :
: Stadium, Heping District :
T: +86 2283122728
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i Churchill Wine & Cigar Bar :
¢ A: 1F, Wanda Vista Tianjin, 486 Bahao :
i Road, Da Zhi Gu, Hedong District :
i T: +86 22 2462 6888
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i China Bleu :
¢ A: 50F, Tangla Hotel Tianjin, No. 219
i Nanjing Lu, Heping District

{T: +86 22 2321 5888
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: Blufish Restaurant

: A: 1st Floor, Lotte Plaza, No.9

i Leyuan road, Hexi District

{ T: 022-58908018

i 0: Sunday - Tuesday 10:00-21:30
: Friday - Saturday 10:00 - 22:00

| F&EBlufishizRET
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{ Trolley Bar & Grille :
: A: Aocheng Plaza, Tianjin 22/23- :
: 119, Nankai District, Tianjin
: T: +86 15222091582

| FRERF :
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: Bistro Thonet

¢ A: No.55 Chongging Road,

i Heping District

i T: +86 22 8713 5555

CE: info@gingwangfu.com

W: gingwangfu.com
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: 1863 Bistro & Terrace

¢ A: 1F Astor Wing, The Astor Hotel, :
i ALuxury Collection Hotel, Tianjin No. :
i 33, Tai'er Zhuang Lu Heping District
T: +86 22 2331 1688 ext. 8918
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 Café Majestic ,
 MTRAHE1872

¢ A: 1F Haihe Wing, The Astor Hotel,
¢ A Luxury Collection Hotel, Tianjin No. :
i 33, Tai'er Zhuang Lu, Heping District :
T: +86 22 2331 1688 ext. 8910

| YL

DETE, ITRAILEK33SXE
R K SR SR — R

i Le Loft

i A: Cross of Nanjin Lu and

¢ Jinzhou Dao, Heping district
i T: +86 22 2723 9363,

+86 18702200612
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: Glass House

¢ A: No. 8, Zhujiang Da Dao

i Zhouliang Zhuang, Baodi District
i T: +86 22 5921 1234
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: Café Venice
A: 2F, Holiday Inn Tianjin Riverside :
: Phoenix Shopping Mall

: East Haihe Road, Hebei District
| T: +86 22 2627 8888 ext. 2271
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i Browns Bar & Restaurant

i A: No.108-111, 1st Floor

: Min Yuan Stadium, Heping District
i T: +86 22 88370588/88370688

¢ E: info@browns-tj.com

P AR ERE T :
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Milani Restaurant

i Milan Restaurant

¢ A: 1F, A area, Tianzhao Mansion,
i No 10 Chonggqing Road,

i Heping District

i T +86 22 6018 8509
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i LE CROBAG - Tianjin Store

: A: Room 109, Buliding A2,

¢ Binshui West road, Nankai District :
¢ T: +86 22 2374 1921

i Le CrobagZEEEE (BHIE)
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i Habuka the Butcher

¢ A: No.187, Chengdu Road, Heping
i District, Tianjin

i T: +86 22 8338 5251

+86 157 2205 2242

Bars

: The St. Regis Bar

: The most beautiful bar in town with

: stunning river view. A rare haven

i of refined luxury, The St. Regis

Bar is a place for guests to enjoy

¢ the enduring tradition of St. Regis

¢ Afternoon Tea and a wide selection

: of refreshing drinks.

i A: 1F, The St. Regis Tianjin. No. 158 :
i Zhang Zizhong Road, Heping District :
i T: +86 22 5830 9958

i 0:09:30 - 01:30.
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| FLAIR Bar and Restaurant

A: 1F, The Ritz-Carlton, Tianjin,

i No. 167 Dagubei Road, Heping
District, Tianjin

: T: +86 22 5809 5099

| FLAIRE /7B
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: O’Hara’s

i A: Astor Wing, The Astor Hotel,

i ALuxury Collection Hotel, Tianjin No.
33, Tai'er Zhuang Lu Heping District
i T: +86 22 2331 1688 ext. 8919
T ;
FlIREE, MEXEILERKIZSK :
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: The Lobby Lounge

: A: 1st Floor, The Ritz-Carlton,

: Tianjin, No. 167, Dagubei Road,

: Heping District, Tianjin

: T: +86 22 5857 8888 ext. 5091

w: ritzcarlton com/tianjin
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Gusto Bar

;A: 9/F, Four Seasons Hotel Tianjin, West side of Jiefang South Road,

¢ Tianjin

: 138 Chifeng Road, Heping District,

;Tlanjin

iT: +86 22 2716 6264
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: WE Brewery

:A: 4 YiHe Li, Xi An Road
i Heping District, Tianjin
:T: +86 18630888114

{ W: www.webrewery.com

: WE Brewery;EE
IMERARERINESS

Education

2

:NEW YORK KIDS CLUB

:A: 2nd Floor, Happy City Center,
: Hexi District, Tianjin

é T: +86 22 8827 5200

+86 22 8827 0200
: Hotline: 400 666 0522

: W: www.nykidsclub.com

www.nykidsclub.com.cn

Wechat:
ALEFR)LERRERELL D
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{KIDS ‘R’ KIDS Learning

: Academy, Tianjin No.1

: 0: 8:00-17:00

{ A: Yunijin Shijia Community, No.65,

Ziyang Rd,Zhongbei Zhen,
Xiqging Dist, Tianjin

i T: +86 22 5871-6901

+86 22 5871-6900

{ Wechat: KidsRKidsTianjin
W: www.kidsrkids.com

www.kidsrkidschina.com

E: contact-tianjin@kidsrkidschina.cn
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>

UPI

§ A: New Taiyuan Rd,No.189,
¢ Jiefang North RD, Heping

: District, Tianjin.

¢ T: +86 22 23319485

UPI
KETMEXERILE189S, &

EFARE—M GEMEF/RIAE
"

Hopeland international
kindergarten Meijiang

g Campus
i A: No. 7 Huandao East Road,

T: +86 2258107777

? ELERGER (15IHE)

D BAERENTERETS

3 Hopeland international

i kindergarten Shuishang

: Campus

i A: No. 46, Xiaguang Street, Weijin
i South Road, Tianjin

¢ T: +86 22 2392 3803

i e=ERRARER Ok EE)

LiEHBELES

International Schools

¥ + INTERNATIOMAL
SCHOOL of TIAMJIN

Workimg Losrmimg Actlng TOCITHIR

 International School of Tianjin
: A: No.22 Weishan South Road,

i Shuanggang, Jinnan District

i T: +86 22 2859 2002/5/6

W: www.istianjin.org

RBEFHRAFLZXERFR
REDR

LR (W) ML 225

“Illl\ PeotCOLLEG Y
ENTERMATIGMNAR
n-\.-qn.

: Wellington College

. International Tianjin :
A: No. 1, Yide Dao, Honggiao District
: T: +86 22 8758 7199 ext. 8001 :
: M: +86 187 2248 7836 :
¢ E: admissions tianjin@welingtoncollege.cn :
¢ W: www.wellingtoncollege.cn/tianjin =~ :

REERWSMEARFLER

TR B2

Tianjin International School :
¢ A: No.4-1, Sishui Dao, Hexi District :
i T: +86 22 8371 0900 ext. 311 :

RZERZER

ARk EAS
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Lifestyle Recommendations / Tianjin

Hotels
* % % *x *x Hotels .
hh{'mmn
R_ Sherato.an;alll;jlln Hotel
RENAISSANCE'  Tigoo o1 3ss8

i Renaissance Tianjin Lakeview :
{ Hotel : B
¢ A: No. 16, Binshui Dao, Hexi D|str|ct e an
i T: +86 22 5822 3388

[ AMRIREE é i .(,
ARk 16 2 i
g The Astor Hotel ;
¢ A Luxury Collection Hotel, Tianjin :

¢ A: No. 33, Tai'er Zhuang Lu,

: Heping District

i T: +86 22 5852 6888

| RIS K IR S SR R T R
(MEREILER 33 S

THE RITZ-CARLTOMN

TiARN 1IN

: The Ritz-Carlton, Tianjin

: A: No. 167 Dagubei Road, Heping
: District, Tianjin

T: +86 22 5857 8888
PRBWRARREUEE
CMERK#HILEE 167 5

e

FOUR SEASONS

i Four Seasons Hotel Tianjin
: A: 138 Chifeng Road, Heping
 District, Tianjin

T: +86 22 2716 6688

: | RIEMEEE

' The St. Regis Tianjin AIFRAIRE 1385
i A: No. 158, Zhangzizhong Road
Heping District

: T: +86 22 5830 9999

[ REHEERMEER
(AFEXIKE B 158 S BANYAN TREE
(%, MEEENE) TIANIIN RIVERSIDE

Banyan Tree Tianjin Riverside
: A: No. 34, Haihe Dong Lu,

i Hebei District, Tianjin

:T: +86 22 5883 7848

The Westin Tianjin : W;g:g\%?;?%gtree.com
i A: 101 Nanjing Road, Heping District : Tjtlgiﬁtﬁf#% 342
i T: +86 22 2389 0088 e

THEWESTIN

TIANJIN
REBERIOTBE

¢ W: westin.com/tianjin § e
KRBT TER : ull
éiﬁwlzm,ﬂ%lm =1 _ 53 1
: Holiday Inn
0 : =mwme
H TIAN N BT RSO
: Holiday Inn Tianjin Riverside
HYATT i A: Phoenix Shopping Mall
i Haihe Dong Lu, Hebei District
: : T: +86 22 2627 8888
: KGR e iEE
i HYATT REGENCY e s o
A:126 Weiguo Road, Hedong Dist. W
¢ Tianjin, 300161 :
i T: + 86 22 2457 1234 EEES
i F: +86 22 2434 5666 Holiday fnn

¢ W tianjin.regency.hyatt.com

CREBRRYNEE :

P RETIRXIEE 126 2 : Holiday Inn Tianjin Aqua City

: A: No. 6, Jieyuan Dao, Honggiao

 District

i T: +86 22 5877 6666
KKk B EE
AHXITEIE 6 =
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:Shangri-La Hotel, Tianjin
:A: No.328 Haihe East Road,

i Hedong District Tianjin, 300019
:China

T: + 86 22 8418 8801

%R KA 328 S

‘Az No. 1 Zhang Zi Zhong Road,
iHong Qiao District

:T: +86 22 5863 8888

: E: infor.pptsn@panpacific.com

| ERE AT ERE

§%u$|zrﬁiiﬂﬁ189%

:Hotel Indigo Tianjin Haihe

:A: No.314 Jiefang South Road,
:Hexi District, 300202, Tianjin
§T: +86 22 8832 8888

R
RERATARERAEN 314 %

iTianjin Goldin Metropolitan

:Polo Club

:A: No.16, Hai Tai Hua Ke Jiu Lu,
¢ Bin Hai Gao Xin Qu, Tianjin

:T: + 86 22 8372 8888

: W: www.metropolitanpoloclub.com
i:iﬂillillﬁitﬁi‘*

i Tangla Hotel Tianjin
A No. 219, Nanijing Lu, Heping Dlstnct
iT: +86 22 2321 5888
R EEHTRE EE

MEXFERE 2195

REZ#HTRKEE
Shangri-L.a hotel

TIANJIN

REEEBH KEE

i
PAN PACIFIC

:PAN PACIFIC TIANJIN HOTEL

PSE ARG = ety

;Hotel Nikko Tianjin :
i A: No. 189, Nanjing Lu, Heping D|stnct
:T: +86 22 8319 8888

i BAEE

hotel
INDIGO

Tianjin Haihg
EE e bp g 8t H

F: +86 22 8832 6868

il

W I]'ILI.I"."HLI

& rl'l

A

Wanda Vista Tianjin
i A: 486 Bahao Road, Da Zhi Gu,
. Hedong District, Tianjin 300170

T: +86 22 2462 6888
F: +86 22 2462 7000
REFIRLEEE

| REXREHARE K/ S
486 S

COURTYARD
Mharmall

CERE RS-
fEeFmER

Courtyard by Marriott Tianjin

i Honggqiao i
A: No. 166 Beima Road, Hongqlao
: Dlstrlct Tianjin :

T: +86 22 5898 5555
KB RUE TR iEIE
RETLAHXILSH 166 5

R‘“’""’“‘..‘f‘f

¢ Radisson Tianjin

i A: 66 Xinkai Road, Hedong Dlstrlct
¢ Tianjin 300011, China :
¢ T: +86 22 2457 8888

: E: hotel@radisson-tj.com

RIB R0 S

| REXRHARE AT 66 S
| #B4 300011

Yi Boutique Luxury Hotel Tianjin
A: No. 52-54, Min Zu Road, Hebei District
¢ T: +86 22 2445 5511 :

XEGRERELER

| LR R ke 52-54 2

Shan Yi Li Boutique Hotel

A: No.55 Chongqing Road,

Heping District.

| T: +86 22 87135555

BEEKERENNE16S

()
&Y

TANGLA

E: inffo@gingwangfu.com

 LEBAERER
| REXEHHTRERE S5 S

THEWESTIN

ARGAAEM AN
RELORT

Sheraton

T LIl

The Westin Changbaishan Resort
i Sheraton Changbaishan Resort
¢ A: No.333 & No0.369 Baiyun

¢ Road, Changbaishan

? International Resort, Fusong

County, Jilin Province

T: +86 439 6986999,

+86 439 6986888

E%Emﬁﬁﬁ%ﬁaﬁﬁﬁ
LR S TS :
| EEHARREKALERER

| REEH333/369 5

¢ Avriva Tianjin Binhai Serviced
: Apartment

¢ A: No. 35 Zi Jin Shan Road, Hexi
© District

i T: +86 22 5856 8000

i F: +86 22 5856 8008

EWEwww. stayariva com

B UMERSAE

Serviced Apartments

2

THE RITE - CARLTON
EXECUTIVE RESIDENCES

TiRM

{ The Ritz-Carlton Executive

: Residences, Tianjin

: A: No.167 Dagubei Road, Heplng
: District

:T: +86 22 5857 8888

KEMBFRREITHAE

KW AER A1 21672

(00
A\arriott

EXECUTIVE APARTMENTS
THE LAKEVIEW - TIANJIN
RERRITBLE

;The Lakeview, Tianjin-Marriott :
:Executive Apartments

:A: No. 16, Binshui Dao, Hexi Dlstnct
:T: +86 22 5822 3322

KEASITHL

XA 16 2

FRASERILACE

PmEMANAVENER

:Fraser Place Tianjin

:A: No. 34 Xing Cheng Towers Ao i
:Ti Street, West Weijin South Road,
‘Nankai District

T +86 22 5892 0888

: E: sales tianjin@frasershospitality.com

REBAERTERAE

éfﬁ%l::lléfﬁﬂﬁﬁ%ﬂﬂkﬁiﬁ 34;
-'?’fs: ;
SOMERSET
s o

: Somerset International
: Building Tianjin

i A: No, 75, Nanjing Lu
i Heping District

REBREERKERSLE

C MEREREK 755

T: +86 22 2330 6666

: Somerset Olympic Tower Tianjin
i A: No. 126, Chengdu Dao

: Heping District

REBREARCREABERELE

| AE A 126 2

¢ T: +86 22 2335 5888

: Astor Apartment

A: No. 32, Tai’er Zhuang Lu
i Heping District

¢ T: +86 22 2303 2888
FHIREAE

%u;l:“)u“&% 25

ARIVA

: Ariva Tianjin Zhongbei Serviced
: Apartment

¢ A: No. 80 Xingguang Road,

i Zhongbei Town, Xiqing District

: T: 022-5863 1188

F: 022-5863 1166

. E: Reservation. ATZB@stayariva com.cn

K - XMERSLD
KiEmhitEEXE 80 S

Sheraton Apartment

¢ A: Zi Jin Shan Lu, Hexi District
i T: +86 22 2731 3388
ERBENE

: The Executive Centre :
¢ A: 41F, Tianjin World Financial Center, :
: 2 Dagubei Road, Heping District
i T: +86 22 2318 5111

i W: executivecentre.com

MR AL 2 SREFHEH |
CHLEESFHEN R
Regus Tianjin Centre

i A: 8 F, Tianjin Centre, No.219
Nanjing Road, Heping District

gﬂwzgﬁm%

IT

nniT

{ NNIT (Tianjin) Technology
A: 20 F, Building A, JinWan

§ Mansion, No.358 Nanjing Road,

: 300100 Tianjin

¢ T: +86 22 58856666

i W2 wwwinniten

P RiEBEBERFEERAR

I BAREREEK 3585, SBAEA
CE20R

Real Estate

{ HOUSING CHINA

P RERZERYLVEBRFRATRE
SAE

§ A: 11F, Golden Valley Center Buliding
¢ No.1, Jinwan Square Binjiang Road,
¢ Heping District, Tianjin

KEMNEXELE 1 S#E 13

CankEISHNE
: T: +86 22 2315 9629

A: 4402-2, Building 4, No.19, Xinhuan
: West Road, Tianjin ETDZ, Tianjin,
China

REFERFTAER 19 SHIER

| M 4 S 440222
¢ T:+86 22 6537 5013
: W: www.housing-cn.com/

@))JLL

HEEG

Jones Lang LaSalle
¢ A: Unit 3509, The Exchange Mall

i Tower 1, No.189 Nanjing Road,

RETAAREELRE 35S

¢ Heping District.

¢ T: +86 22 8319 2233

¢ W: joneslanglasalle.com.cn
MEEITRES AR :
P REMAEXEREE 189 SiEILT
{371 EE 3509 :

;29185

: German Chamber
A: Room 1502, Global Center, No. T: +86 22 2331 621_9/10/67
: 309 Nanjing Road, Nankai District, : 24Hr Emergency Line:
i T: +86 22 8787 9249
{ E: tianjin@bj.china.ahk.de

Asian Tigers China - Tianjin
¢ A: Room 2705, The Exchange
i Tower 2, No. 189 Nanjing Road,

Wechat ID: AsianTigersMobility

Lifestyle Recommendations / Tianjin

Serviced Office

RafflesMedical

i Raffles Medical Tianjin Clinic
¢ A: 1F Apartment Building, Sheraton
¢ Tianjin Hotel, Zi Jin Shan Road, He Xi :
: District, Tianjin 300074 :
T: +86 22 23520143 :
AR EEUBERBEEAEY
: —&, 300074 :

\ 04

RiEEBES PO

T: +86 22 2317 0333

 BEHR R % 5 B
TR 219 SRR 8 ket
: Regus Golden Valley Centre
¢ A: 11F, Floor, Block One, Golden

¢ Valley Centre, Heping District

: T: +86 22 5890 5188

¢ W: www.regus.cn

[ ERITEAKERLD

[ MFREZAERE-SEIE

Chamber of Commerce :

: European Chamber :

¢ A: 4108, Tianjin World Financial : o

i Center, 2 Dagubei Lu, Heping District : a

i T: +86 22 5830 7608

¢ E: tianjin@europeanchamber.com.cn

: W: europeanchamber.com.cn

hERERS RIS _

Z 93 EI] - MERKAFILEE 2 SRIZIFRIRER ¢ A: No.21,ShuiShangGongYuan
e "% ! American Chamber :

: A: Room 2918, 29F, The Exchange

i Tower 2,189 Nanjing Lu Heping

: District

: T: +86 22 2318 5075

: F: +86 22 2318 5074

i w: amchamchina.org

United Family Healthcare :
i Tianjin United Family Hospital
¢ A: No.22, Tianxiao Yuan :
¢ Tanjiang Dao, Hexi District

T: +86 22 5856 8500 (Reception)
: 24 Hour Emergency:

: T: +86 22 5856 8555

REMBERER
AARETIEXRRE 22 5

amcare

: Women'’s and Children’s
i Specialized Health

Huls 4108 = : East Road,Nankai District
¢ T: +86 22 5898 2012

400 10000 16

¢ W: amcare.com.cn :
D EREMEFERXEEPENS !
CLER :
| BARKEAERE21 S

Arrail Dental Tianjin

FEXEFSXEHS . International Building Clini
L = e : g Clinic
P MEXERE 189 SRILIA2E ! Ry 302, Tianjin International

¢ Building, No. 75 Nanjing Rd,
¢ Heping District

: 150 0221 9613
¢ W: arrail-dental.com

 nEEERSREAERL ERRER

B R AR 300 SHREM G | NTXARETSS

£1502 | FiERAE 302 E
Moving & Relocation Tailor Made

E@{ ASIAN TIGERS
LUAELRINR

NASCA g LINIEN

Nasca Linien
¢ A: No. 113 Chong Qing Road
: (WuDaDao Area)

Heping District, Tianjin, 300051, T: +86 22 23300113

i China 18522758791
: T: +86 22 2433 3378
i E: generaltsn@asiantigers-china.com
¢ W: www.asiantigers-mobility.com ;(ikﬁm%z)

D gERR L EAFAESE
KEHMERERKE 1135

KETHEXERE 189 5, Associations

ILT 35 2 BE 2705 =

{ TICC (Tianjin International
: Community Centre)
: E: ticc_09@hotmail.com

W: tianjin.weebly.com
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Lifestyle Recommendations / Teda & Tanggu

Western

TEDA & TANGGU |

Hotels

: Brasserie Restaurant

: A: Renaissance Tianjin TEDA
: Hotel & Convention Centre

i No. 29, 2nd Avenue, TEDA
‘T: +86 22 6621 8888 ext. 3711

Brazilian

Salsa Churrasco
A: 11F, Holiday Inn Binhai Tianjin

No. 86, 1st Avenue, TEDA CFTEEF
T: +86 22 6628 3388 ext. 2740 FEXRE_KEH 29 S KEAME
BfEEET

AEERE WD
FERE—AH 86 SKERGH |
BiEE 1R

Chinese

Fortune Restaurant o
A: 2F, Crowne Plaza Tianjin Binhai ; Feast All Day Dining
No. 55, Zhongxin Da Dao : Restaurant

Airport Industrial Park

T: +86 22 5867 8888 ext. 2355
BERET
FTEMRMIE O KESSS
RERGZAEREAEE2E

i No. 50, 2™ Avenue, TEDA

: T: +86 22 6528 8888 ext. 6210

§§§éﬁﬂﬁ§ﬁ

HERE_KES0S

I REBEGEREEBEE1R

Crab Club : -

A: 2F, Renaissance Tianjin TEDA : LE @EGBA}G

Convention Centre Hotel :

No. 29, 2" Avene, TEDA :LE CROBAG - Teda Store

T: +86 22 6621 8888 ext. 6750 A Room 105, Buliding C1, MSD.

BigE :NO.79 The 1 Street, TEDA, Tianjin

FEREZKHE 295 XigAMmE T +86 22 5990 1619

EEERSWHL2E iLe Crobag BEEGRE (FiLfE)
(BE—K#79 5 MSD, C1-105 =

Yue Chinese Restaurant :

A: 2F, Sheraton Tianjin

Binhai Hotel BARS
No. 50, 2™ Avenue, TEDA
T: +86 22 6528 8388 Ly )
ext. 6220/6222
R T ffﬁ}?
% K 8= K 50 S : AARMILY
REEBEREEE2R i Happy Soho Live Music &
:Dance BAR
Japanese { (Opposite of Central Hotel)

¢ A: No. 16, Fortune Plaza, Third
: Avenue, TEDA

T: +86 22 2532 2078

IR AR
HERE=ZAREUEEE 16 S

Sake n Sushi Bar

A: 11F, Holiday Inn Binhai Tianjin
No. 86, 1% Avenue, TEDA

T: +86 22 6628 3388 ext. 2730

FHFAE C(HLBEREXTE )
FERE— K 86 EXEEHFR

AR Education
Kasumi

A: 1F, Crowne Plaza Tianjin Binhai
No. 55, Zhongxin Da Dao :
Airport Industrial Park : N\

T: +86 22 5867 8888 ext. 2322 w F A
BAAME  Tianjin TEDA Maple Leaf
Igﬁ'gﬁff: .q@Eg | International School
RRRBEXSBREBER 17 o, 71, 3% Avenue, TEDA

i T: +86 22 6200 1920
[ RERERHERERALKE=
K#E 712

B{TEDA

AN TEENATIONAL SCHROCE

Italian

TEDA International School

Bene Italian Kitchen DAL d
A: 2F, Sheraton Tianjin Binhai Hotel | o 110; 72+ 3 Avenue, TEDA

No. 50, 2™ Avenue, TEDA T 186 22 6622 6158

LRIk ERRER
T: +86 22 6528 8888 ext. 6230/6232 ﬁ;%giiﬁ ne
HEREAFIRT fw: Tedais;rg

FERE_K#E 505
XEREBEREEE2R
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R
REMAISSANCE"
: ATERARAREESE
: Renaissance Tianjin TEDA
i Convention Centre Hotel
:A: No. 29, 2" Avenue, TEDA
i T: +86 22 6621 8888
[ RRAMEEEERSW AL
AERE_KREH29S
e ]

=heraton

Sheraton Tianjin Binhai Hotel

DA nd
¢ A: 1F, Sheraton Tianjin Binhai Hotel EA' No. 50, 2™ Avenue, TEDA

T: +86 22 6528 8888

: F: +86 22 6528 8899

: W: sheraton.com/tianjinbinhai

[ RBRBEREEE

FEREZKREF S0 S

| @
Hilton

o g oy

L L LT
{HILTON TIANJIN ECO-CITY
¢ A: No. 82 Dong Man Zhong
: Lu,Sino-Singapore Eco-City,
: Tianjin,P.R. China 300467
:T: +86 22 5999 8888
i F: +86 22 5999 8889
: E: tianjinecocity.info@hilton.com
{ Wi tianjinecocity.hilton.com
P REBESHH RS REUEE
IRETHRHESENENE 2 S
: Holiday Inn Binhai Tianjin
i A: No. 86, 1 Avenue, TEDA
i T: +86 22 6628 3388
[ REREREBERE
FFERE—KH 86 5
: =D
[F‘.D'!HHE PLAZA

o Beeial

AARMAERAERAAS

Crowne Plaza Tianjin Binhai

¢ A: No.55 Zhongxin Avenue Airport

i Raffles Medical Tianjin TEDA

i Clinic

i A: 102-C2 MSD, No.79 1 Avenue,
: TEDA Binhai Area, Tianjin 300457
i T: +86 22 65377616

: Economic Area, Tianjin

:T: +86 22 5867 8888
RBEBEZAETRHRAER

| KT EBEFRROKE 555

Apartments

()
Jaarnoft

g WAL

: TEDA, Tianjin — Marriott

: Executive Apartments

A: No. 29 2™ Avenue TEDA, Tianjin
i T: +86 22 6621 8888

[ REREARITHAE

| RREFEAFERE A 29 S |

Frase ] At

: Fraser Place Binhai, Tianjin
¢ A: Block 6/7,Quincy Park,

i No.21 Bei Hai East Road,

{ TEDA, Tianjin,China

: T: +86 22 5988 1999

i E: reservations.binhai-tianjin@
frasershospitality.com

I RERRERERIFERAS :
C REMALRILERE 21 SEAEE -

6/7 Stk

1 nke
I FadEe 4
thEet

ASCOTT

TLEA MSE
TIANIN

: Ascott TEDA MSD Tianjin

i A: No.7 Xincheng West Road,

¢ Tianjin Economic-Technological

: DevelopmentArea, Tianjin

¢ T: +86 22 5999 7666

| RiZHEFIA%E MSD BHAH

| REMEFRAFLZX AR 7 S

Office Space

~<S$"TEDA

i TEDA MSD

¢ A: 6F, TEDA MSD-C1,No.79,

i First Avenue, TEDA, Tianjin, China.
© T: 400 668 1066

! %k MSD

| REEFHAFERE—KE79S
i FAMSD-C1E6 B

Spas

i Touch Spa

¢ A: 2F, Renaissance Tianjin TEDA
: Hotel & Convention Centre

i No. 29, 2 Avenue, TEDA

i T: +86 22 6570 9504

P FERBEZ_AEH 29 SEXRETME

;ﬁﬁﬁ&%ﬂ¢®
¢ Yue Spa

i A: 15F, Holiday Inn Binhai Tianjin
¢ No. 86, 1° Avenue, TEDA

¢ T: +86 22 6628 3388

P FEXE—KE 86 S

| REREBEERE 158

Hospitals

RafflesMedical

REBZFHEAFLERE—KHE 79

| B#i% MSD-CE C2 FE 102 %,
| 300457

Library

¢ Tianjin Binhai Library

A: No. 347 Xusheng Road,

: Binhai Central Business District

¢ O: Monday: 14:00-18:00
Tue-Sun: 10:00-18:00

D RBESHEXAPOERE

RBHEPUOHSREHE 347 S

06:45, 08:45, 14:45, 17:15. 1st Avenue, TEDA.
Tel: +86 22 6620 5188

Beijing Airport Terminals 2/3 - TEDA

Transportation
TIANJIN-BEIJING AIRPORT Shuttle Bus ¥83 one way BULLET (C) TRAIN
Tianjin - Beijing Airport Trmlnals /3 ‘ TJ ~ BJS (¥55 - ¥93) BJS ~ TJ (¥55 - ¥93)
04:00-18:00, runs every hour. Tian Huan Distance Bus Passenger Station
The junction of Hongai Lu and Anshan Xi Dao. Tel: +86 2305 0530 Train  Tianjin Beijing Train  Beijing Tianjin
C2002 06:18 06:53 C2001 06:01 06:36
Beijing Airport Terminals 2/3 - Tianjin C2108 2252 2327 C2107 2305  23:40
07:00, 08:00, 09:00, 10:00 then every 30 minutes until 23:00.
Exit on the 1st floor at Gate 15 / Terminal 2 and Gate 1/ Terminal 3.
Tel: +86 10 6455 8718 TG ~ BJS (¥66 - ¥93) BJS ~ TG (¥75 - ¥239)
Train Tanggu Beijing Train  Beijing Tanggu
TEDA'BEU'NG AlRPORT ShUTﬂe BUS ¥90 one way C2584 09:04 09:58 C2281 07:23 08:20
TEDA - Beijing Airport Terminals 2/3 C2594 20:26 21:21 C2593 20:26 21:31

Wuging ~ BJS (¥39 - ¥66) BJS ~ Wuging (¥39 - ¥66)

Train Wuqing Beijing Train  Beijing Wugqing

. . C2202 06:54 07:19 C2203 07:31 07:55
10:30, 13:00, 18:30, 20:30. Exit on the 1st floor at Gate 15 /Terminal
2 and Gate 1/ Terminal 3. Tel: +86 10 6455 8718 C2246 21:27 21:52 C2245 20:56 21:20
TI‘ \NJIN SUBWA I MAI ‘@Line1 1&
Line 2
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What Foreign Languages

Do We Love?

e all would love to learn
and master a new language
till we are as fluent in it as

our mother tongue. Aside of course
from English being the global lan-
guage, we still wish we could speak a
few more. Imagine when you're a fan of
a K-drama series or an avid follower of
an English TV series - reading subtitles
gives eye strain. If you are an entrepre-
neur venturing into cross-border busi-
ness, speaking a new language helps
you to communicate better and work
well with your foreign partners. If you
are migrating to a new country, learn-
ing their language is your weapon for
survival. Hence, though we preserve
the culture of our native language, we
become a lover of another too!

In a forum, students were asked what
other languages they liked best. Here
are the top 5:
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By Rose Salas

English, as a lingua franca, is most
loved. It is very evident now as English
online schools have become in-de-
mand. Aside from English classes
that students take, more and more
parents are enrolling their children to
become conversational in English. A
student may have a minimum of 30-
minute to maximum of 2-hour class
daily through a one-on-one approach.
No doubt, this language is a must for
getting a better career opportunity in
future.

Japanese and Korean languages
are very significant and are learned
by many due to business purposes.
Because of numerous Japanese and
Korean enterprises being established
in the country, many are attracted
to learn these languages. Also, their
languages are somewhat similar to
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LEARN A NEW
LANGUAGE AND

GET A NEW SOUL
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Chinese in a sense that 2000 characters
in the Chinese language are being used
in Japanese. Korean pronunciations
are nonetheless comparable to ours.
Since these countries are neighbors
to us, we would love to grasp their
language.

What about French? Well, who would
not want to remember France as the
most romantic place in the world! A lot
of young people would love to travel

to this country so they are interested
in learning the language. Students
who choose to study in France find
this language so sweet-sounding. For
career-purposes, many professionals
learn French by heart so that they can
communicate with ease if they are
re-located to stay for work.

Speaking about German, most of us
talk with our peers or German friends
in English. However, for those people
who are being promoted to work or
having business ventures, it is essen-
tial to learn this as early as possible
because this is one of the most difficult
languages to learn! Students who are
also going to Germany to get a degree
or further their education need to
speak and learn it word-perfect.

As with all these foreign languages,
Chinese is also one of the most stud-
ied languages globally. Learners enroll
in different courses via online or one
to one tutorials to learn Mandarin or
Putonghua. You would hear foreigners
saying Chinese is so difficult; and like-
wise, we tell them that their languages

‘ Art & Leisure

are so back-breaking and tough. But,
our determination and motivation as
well as our love for their culture inspire
us to learn. After all, being bilingual is
just brilliant!

Language is the soul of every commu-
nication. Long even before we realize
how important it is to learn a new one,
our connection to people around us
influences us to love other languages.
Curiosity can convince us to grasp a
new language. More importantly, as we
decide to take on a challenging role in
our career life, we acquire knowledge
of a foreign language that we embrace
just like our own. Have you learned
any new language yet? [

Visit us online:

btianjin.cn/180816
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Dealing with China:
An Insider Unmasks the New
Economic Superpower

Author: Henry M. Paulson Jr., Michael K. Carroll

An Insider Unmasks the New Economic Superpower

enry Paulson takes an insider
view as a former U.S. Treasury
Secretary who once spear-

headed the U.S. - China relations as well
as a former chief of Goldman Sachs who
helped China’s political elite and business
personalities to restructure state-owned
enterprises. Through historic intersec-
tions, he narrated the rise of China,
starting with the Cultural Revolution
to the last years of Mao Zedong and its
reopening by Deng Xiaoping later, which
coincided fittingly to various periods in
his career. How he maneuvered a diffi-
cult and secretive business environment
while closing international deals at high
stakes can generate major takeaways for
Western business and political leaders
on how to work with, compete and ben-
efit from China.
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Because of his unique access, Paulson
brings to life the Chinese officials
whom he continues to form bonds
with and who are now in positions
of power in Xi Jinping’s administra-
tion. Quoting their interactions allows
reader to understand the context of
how these leaders make decisions and
speculate how they would act, given
new challenges that confront China
at present.

In the final chapters of the book, Paulson
attempts to explain a possible trajectory
whereby economic development will
inevitably lead China towards democ-
ratization. Consequently, the Cold-war
style of containing China’s presumed
bid for global leadership would provoke
more conflict and worsen the trust gap
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between the US and China. As such, he
proposes that a better way forward is
to “find China a better seat at the table”
which would eventually urge them to
conform to meticulous social and envi-
ronmental standards. [
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Why Chinese Firewater
Beats Tequila!

By Mike Cormack
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“Let’s do tequila shots!”

Parties are not complete without a shot
of your favourite tequila. A sip of pure
tequila or blended in cocktails is a choice
of many. Remember those teenage years
when you visited a bar to take tequila
shots? It sets you on a high but wak-
ing up the next day gives you a terrible
hangover. That experience alone makes
you say that tequila is unforgettable!

What can beat this indomitable
liquor today?

The Chinese Baiju, also known as
Shaojiu, is a white and clear alcoholic
beverage made from grain and con-
sidered to have the highest concentra-
tion since it is 52% alcohol by volume.
Also known as Chinese Firewater, it
is the world’s most consumed form of
liquor. You've probably never heard
of this but taking a shot of this highly
potent drink gives you that rapid fire
and spasm-inducing feeling!

Chinese Firewater has popular names
such as “White Lightning” and “Liquid
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Razor Blades”. A common site in all
Chinese wedding receptions and busi-
ness banquets, this famous drink has
a strong and moldy favour. It is best
taken with food rather than on its own.
It can be purchased in glass or ceramic
bottles.

In comparison, both are distilled alco-
holic beverages. Tequila has 38-40%
alcohol content and is made from
agave plant while Baiju can be made
of grains and varieties of glutinous
rice, wheat, barley, millet or sorghum.
While tequila can be pure or mixed in
cocktails, Baijju is sold in plain (unfla-
voured) or flavoured variants. Tequila
has clear to dark amber brown colours
which depends on the aging process
and has strong aroma. Baiju, on the
other hand can have 4 types of aroma-
rice, light, strong, and sauce.

Baiju is not popular in Western coun-
tries yet. Due to its strong taste and
suffocating odour, Western people
would find it unpleasant and unpal-
atable. Business people coming over
in China have somehow become

accustomed to it since drinking cul-
ture is an important part of business
ethics among the Chinese. Drinking
Baiju can bridge cultural gaps so
when you are served with it or hav-
ing a “toast”, it should be downed in
one gulp.

Taking Tequila can lower your blood
pressure, aid digestion to help lose
weight, and lower the chances of hav-
ing dementia. Baiju health benefits are
not clearly stated but drinking it will
strongly remind someone of a great
drinking culture in Chinese history.
For example, a custom bottle will
remind one of his childhood memories
when his mother would mix Chinese
strawberries, sugar, and grains. Other
mixes would include medicinal herbs
and bamboo. As you smell and take a
sip, the aroma will take you to a trip
down the memory lane. What a good
way to relax!

“If you are a person who is interested
in China, here’s a piece of Chinese
Culture that can go right on to your
Chinese table...” said James Rice, the
managing director of a Baiju maker
in Western China. Some US entre-
preneurs are seeking to import this
liquor ad rebrand to be sold locally.
Though it will be challenging to get
the Western people to like Baiju, many
believe that this could soon become
a hit in the industry. According to
Derek Sandhaus, an author of a book
about Baiju, “Tequila has a very
unusual flavour as compared to more
popular spirits; but through clever
marketing, good cocktails, and good

management, it’s earned a place on
the bar shelf”

For seekers of new spirit flavors,
Baiju can surely give you a thrill.
Soon, this famous beverage will be a
pleasant site in all bar counters of a
party trend. Move over Tequila, Baiju
is on the rise! @
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